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you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 

Actual  growers  of  Peppermint,  Lavender,  Chamomile 

William  Ransom  &  Son  Ltd. 


ESTABLISHED  1846 


Protests  after 
Miss  Tomison's 
resignation 

Arbitration 
petitions 
sent  out 

OTC  medicines 
industry  goes 
on  offensive 

Hay  fever 
and  travel 
sickness 

SPECIAL  FEATURES 


Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 

Hitchin        *        Hertfordshire        *  England 


i 


A  NATURAL  SOURCE 
OF  SUPPLY™ 

Calabar  beans  from  West  Africa,  Aloes  from  the  West 
Indies,  Cascara  bark  from  North  America,  are  three  of 
many  interesting  and  valuable  raw  materials  used  by 
Macfarlan  Smith  for  the  production  of  bulk  supplies  of 
medicinal  chemicals  for  the  pharmaceutical  industry. 
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Working  together 

The  proprietary  medicines  industry  has  much  to  be  proud 
of,  and  the  UK  industry  in  particular  has  led  the  way  in 
terms  of  voluntary  self-regulation,  providing  a  model  upon 
which  other's  codes  of  practice  have  been  formulated.  Of 
course  the  industry  has  its  critics,  but  much  of  the  criticism 
is  based  on  false  premises  and  rarely  does  it  have  the 
backing  of  solid  research  findings,  being  more  often  than 
not  based  on  prejudice.  Such  criticism  the  industry  has 
now  taken  steps  to  counter,  in  a  well-produced  book 
published  under  the  auspices  of  the  European  Proprietary 
Association  (p  698) :  "The  role  of  home  medicines  as  an 
integral  part  of  the  health  care  system." 

Among  the  "myths"  it  seeks  to  dispel  by  means  of 
reference  to  research  papers  and  quotations  are  "that  the 
public  is  not  capable  of  deciding  the  symptons  suitable 
for  self-care;"  "that  advertising  causes  over  consumption 
of  medicines;"  "that  there  is  widespread  mis-use  of 
advertised  medicines;  especially  analgesics;"  "that 
advertising  inflates  the  cost  of  medicines."  For  all  of  these 
allegations  the  book  has  suitable  replies,  and  the  AESGP 
public  relations  committee,  under  the  chairmanship  of 
Don  Sutherland,  is  to  be  congratulated  on  the  production 
of  an  impressive  document  in  minimum  time. 

But  inevitably  British  pharmacists  will  look  at  how  this 
book  deals  with  their  own  role — and  they  will  find  some 
impressive  words:  "Retail  pharmacists,  as  the  primary 
suppliers  of  home  medicines,  have  a  vital  role  to  play  in 
their  effective  use"  and  "pharmacists  in  particular  have  an 
opportunity  to  play  a  larger  part  in  encouraging  and 
ensuring  the  proper  use  of  medicines"  (the  latter  being  a 
quotation  from  Whitfield's  1963  paper  in  The  Practitioner) . 

And  from  the  discussion  which  followed  presentation  of 
the  book  at  the  AESGP  meeting  in  Dublin,  it  is  clear  that 
many  in  the  industry  are  thinking  more  positively  about 
acquiring  the  pharmacist  as  an  ally.  The  home  industry 
made  a  small  gesture  in  that  direction  a  year  or  two  ago 
when  it  included  a  "Use  medicines  properly:  ask  the 
pharmacist  for  advice"  poster  in  a  publicity  campaign. 
Unfortunately,  any  resulting  goodwill  was  largely  dissipated 
by  tiie  1976  conflict  over  analgesics  sales. 

In  some  continental  countries  the  conflict  does  not  arise 
because  all  medicines  sales  are  restricted  to  pharmacies. 
Yet  we  do  not  see,  even  at  the  AESGP  meeting,  any  strong 
pressure  for  wider  distribution.  Rather  the  European 
members  were  stressing  the  need  to  educate  the  public 
to  consult  the  pharmacist,  and  to  further  involve  the 
pharmacist  in  self-care  education  campaigns.  To  quote 
M.  Lapouyade,  a  board  member  of  the  French  Proprietary 
Association,  finance  is  required  for  ".  .  .  an  in-depth 
technical  dialogue  with  the  pharmacist,  who  alone 
dispenses  home  medicines." 

Clearly  the  British'  industry  also  needs  to  take  some 
positive  steps.  Perhaps  a  "consult  your  pharmacist" 
message  in  advertisements  might  constitute  a  suitably 
persuasive  earnest  of  intent! 
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BRM  motion  over 
Miss  Tomison's 
resignation? 

Somerset  Branch  of  the  Pharmaceutical     Co-ops  2,208  (2,082  in  January  1977), 


Society  is  to  propose  an  emergency  reso- 
lution at  the  branch  representatives  meet- 
ing on  May  18,  deploring  the  resignation 
of  Maureen  Tomison  as  the  Society's 
head  of  publicity  (last  week,  p654). 

The  motion  calls  for  the  appointment 
of  someone  "of  the  same  high  calibre"  as 
Miss  Tomison  without  delay.  The  branch 
has  also  sent  a  telegram  to  all  members 
of  the  Society's  Council  asking,  "why  has 
the  Council  accepted  Miss  Tomison's 
resignation?  Reply."  By  the  time  C&D 
went  to  press,  the  branch  secretary  had 
received  two  replies,  both  from  members 
unaware  of  the  reason. 

A  spokesman  for  the  branch  told  C&D 
there  was  a  feeling  of  dismay  that  such  a 
useful  person — who  had  done  so  much 
to  further  pharmacy's  cause — was  leaving 
(see  also  letters). 

Upward  trend  of 
NHS  turnover 
share  continues 

The  total  average  weekly  NHS  receipts 
for  chemists  in  Great  Britain  reached 
£1,080  in  January-February,  an  increase 
of  26  per  cent  on  the  same  period  last 
year  (£860)  and  6  per  cent  on  the  pre- 
vious period  (November-December  1977 
—£1,016). 

According  to  the  latest  Retailer 
Bulletin  from  A.  C.  Nielsen  Co  Ltd, 
weekly  cash  takings  per  shop  at  a  total 
average  of  £547  were  down  27  per  cent 
on  the  previous  (Christmas)  period 
(£745)  but  up  17  per  cent  on  the  corres- 
ponding year-ago  months  (£467).  NHS 
receipts  as  a  percentage  of  chemist's 
total  turnover  are  still  rising  and  for 
January-February  reached  54  per  cent 
for  multiples — Co-operatives  (excluding 
Boots),  64.9  per  cent  for  large  inde- 
pendents. Year-ago  figures  were  51.1  per 
cent,  63.6  per  cent  and  61.8  per  cent 
respectively  and  for  November-Decem- 
ber 1977  were  43.6  per  cent,  55.7  per 
cent,  55.1  per  cent  respectively. 

The  total  sterling  volume  (cash  and 
NHS)  was  £164,655,000  (£135,492,000  in 
January-February  1977)  shared  as  13.4 
per  cent  multiples  and  Co-ops  (13.8  per 
cent),  57.9  per  cent  large  independents 
(58.3  per  cent)  and  28.7  per  cent  small 
independents  (27.9  per  cent).  Average 
weekly  cash  takings  broken  down  by 
sectors  were:  Multiples  and  Co-ops  £811 
(up  12  per  cent  on  1977),  large  inde- 
pendents £765  (up  16  per  cent)  and  small 
independents  £316  (up  22  per  cent). 

Average  prescriptions  dispensed  per 
shop  in  January  were:    Multiples  and 


large  independents  3,159  (2,967)  and 
small  independents  1,532  (1,394). 

Medicines  trade 
surplus  rises 

Pharmaceutical  exports  increased  by 
nearly  35  per  cent  (£100.85  million)  in 
the  first  two  months  of  this  year.  Im- 
ports were  marginally  down  (£29. 34m) 
and  the  trade  surplus  was  up  by  69  per 
cent  (£71. 5m).  The  figures  were  revealed 
by  Mr  F.  Goulding,  president  of  the 
Association  of  the  British  Pharmaceuti- 
cal Industry,  at  its  annual  dinner  last 
week. 

"These  figures  are  in  sharp  contrast  to 
the  UK's  total  balance  of  payments 
figures  and  provide  an  eloquent  reason 
for  the  government  to  take  speedy  action 
on  our  proposal  for  the  extension  of 
patent  coverage  for  all  existing  patented 
pharmaceutical  products,"  he  said.  The 
industry  was  disappointed  last  year  that 
the  extension  of  patent  life  from  16  to 
20  years  only  applied  to  those  products 
whose  patent  life  had  five  or  more  years 
to  run.  Failure  to  extend  this  protection 
could  result  in  loss  of  more  than  £100m 
to  the  UK's  balance  of  payments,  Mr 
Goulding  said.  (See  also  last  week,  p655). 

Dispensing 
urgent  scripts 

The  Pharmaceutical  Services  Negotiating 
Committee  has  agreed  with  the  Secretary 
for  Social  Services  a  new  procedure  for 
claiming  "urgent"  dispensing  fees.  From 
May  1,  1978,  prescriptions  which  the  pre- 


scriber  has  failed  to  endorse  "urgent" 
and  which  are  dispensed  urgently  after 
9  am  on  Sundays  and  public  holidays 
need  not  be  returned  to  the  prescribing 
doctor  to  be  endorsed  "urgent."  The 
endorsement  of  the  prescription  by  the 
chemist  contractor,  together  with  the 
supporting  signature  of  the  patient  will 
be  accepted  for  pricing  purposes. 

Chemicals  transport 
hazards  service 

An  emergency  information  service  on 
hazardous  chemicals  should  be  in  opera- 
tion by  June  1,  Mr  J  G.  Roddom, 
chairman,  told  the  annual  luncheon  of 
the  British  Chemical  and  Dyestuffs 
Traders'  Association  last  week.  It  will  be 
operated  from  Harwell  in  conjunction 
with  the  UK  Atomic  Energy  Authority 
and  will  cover  initially  4,000  products, 
providing  quick  access  to  information 
for  police  and  fire  services,  etc,  in  road 
accident  situations,  for  example.  Mr 
Roddom  pointed  out  that  it  was  beyond 
the  means  of  many  companies  to  oper- 
ate such  a  service  themselves  and  while 
he  would  rather  have  seen  a  scheme 
jointly  funded  by  the  industry  and 
Government,  the  one  planned  would 
meanwhile  be  in  the  best  interests  of 
public  safety. 

Mr  Roddom  reported  that  the  mem- 
bership of  the  BCDTA  had  in- 
creased by  a  quarter  in  the  past  two 
years  and  over  130  companies  would 
soon  be  represented.  During  1977,  health 
and  safety  legislation  had  been  at  the 
top  of  the  work  list,  with  the  industry 
conforming  both  with  the  letter  and  the 
spirit  of  the  law.  Other  topics  included 
marketing,  labelling,  storage  and  trans- 
port and  the  chairman  said  faster  pro- 
gress towards  "harmonisation"  in  these 
areas  would  be  welcomed  by  the  Asso- 
ciation. Another  problem  was  the  pro- 
posal for  "product  liability  without  fault" 
over  which  there  was  concern  about 
cost,  feasibility  and  inhibition  of  enter- 
prise. Mr  Roddom  warned :  "The 
weight  of  legislation  must  not  one  day 
become  greater  than  industry  and  com- 
merce can  support." 


The  West  Indies  pair  of  test  players — Larry  Gomes  and  Norbert  Phillips —  won  the 
£1,000  first  prize  in  the  world's  first  ever  international  indoor  cricket  championship. 
The  event  was  sponsored  by  Brylcreem  as  part  of  their  anniversary  celebrations  to 
mark  50  years  in  the  UK  market.  Pictured  with  the  winners  is  John  Hunter, 
managing  director  of  Beechams  Proprietaries. 


694    Chemist  &  Druggist 


6  May  1978 


Petition  posters 
sent  out  to 
pharmacies 

Posters  and  placards  seeking  public  sup- 
port for  the  chemist's  case  for  arbitration 
have  been  sent  out  for  use  in  pharmacies. 

The  posters,  headed  "The  chemists 
fight  for  justice,"  ask  customers  to  sign 
petitions  which  will  be  presented  to  the 
House  of  Commons  by  Mr  Jim  Lester, 
Conservative  MP  for  Beeston.  The  word- 
ing on  the  poster  reads: 
"The  most  vital  part  of  your  chemist's 
duties  is  the  dispensing  of  NHS  prescrip- 
tions. He  is  paid  for  this  by  the  Govern- 
ment." 

"Payments  made  to  chemists  for  pro- 
viding stock  and  capital  have  not  been 
allowed  to  keep  pace  with  inflation — so 
in  real  terms  they  have  less  money  than 
they  had  seven  years  ago  to  keep  the 
shop  open.  As  a  result  of  this  many 
chemists  have  already  closed  and  more 
will  follow.  People  will  have  to  go  further 
for  their  medicines  and  for  friendly 
advice." 

"Two  years  ago  chemists  started  talks 
with  the  Government  about  improved 
payments.  They  got  nowhere.  Now  they 
are  asking  for  arbitration,  and  will  accept 
the  decision  of  an  independent  body.  The 
Government  will  not  agree." 

"Your  chemist  is  asking  for  your  help. 
A  petition  is  being  organised  to  back 
chemists'  right  to  arbitration — a  right 
that  other  workers  have.  There  is  a  peti- 
tion form  in  your  chemist's  shop.  Please 
will  you  sign  the  petition  form." 

The  campaign  runs  until  the  beginning 
of  June  and  pharmacists  have  to  return 
the  signed  petitions  to  the  PSNC. 

Mr  Alan  Smith,  PSNC's  chief  execu- 
tive, told  C&D  on  Tuesday  that  he  hoped 
each  chemist  would  collect  at  least  1,000 
signatures,  which  would  mean  a  total  of 
some  10  million.  A  substantial  amount  of 
support  from  the  public,  backed  by  the 
present  266  MPs'  signatures  on  the  Parli- 
amentary "early  day"  motion,  should 
strengthen  the  chemists'  argument,  Mr 
Smith  believed. 

Boots'  branches  are  not  going  to  use 
the  publicity  material.  The  Company 
Chemists'  Association  is  not  recommend- 
ing the  general  display  of  posters  or 
signing  of  petitions,  but  if  any  members 
feel  particularly  strongly  about  it  they 
would  not  be  precluded  from  doing  so. 
The  Association  is  supporting  the  PSNC 
by  writing  directly  to  the  Secretary  for 
Social  Services. 


Medicines  report 

The  Price  Commission  has  completed  its 
report  on  prices,  costs  and  margins  in 
the  production  and  distribution  of  pro- 
prietary non-"ethical"  medicines  and 
submitted  it  to  the  Secretary  Of  State, 
Mr  Roy  Hattersley,  on  April  30.  The 
date  of  publication  is  not  yet  known. 
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Part  of  the  poster 
for  display  in 
pharmacies  and 
designed  to 
encourage  the 
public  to  sign 
arbitration 
petitions. 


THE  CHEMISTS' HGHT 
FOR  JUSTICE 


The  most  vital  part  of  your  chemist's  duties  is  the 
dispensing  of  NHS  prescriptions.  He  is  paid  for  this 
by  the  Government. 

Payments  made  to  chemists  for  providing  stock 
and  capital  have  not  been  allowed  to  keep  pace 
with  inflation  —  so  in  real  terms  they  have  less 
money  now  than  they  had  seven  years  ago  to  keep 
the  shop  open.  As  a  result  of  this  many  chemists 


New  Zealand  lessons  for  UK  pharmacy 


NHS  profit  inadequacy,  retailing  prob- 
lems, advertising,  the  burden  of  legisla- 
tion, the  Medicines  Act,  health  centres 
and  doctor  dispensing  were  some  of  the 
matters  covered  recently  by  NPA  deputy 
secretary,  Tim  Astill,  in  an  address  to 
pharmacists  in  New  Zealand. 

Mr  Astill  was  speaking  at  the  invita- 
tion of  the  New  Zealand  Chemists' 
Guild  during  the  final  days  of  the  phar- 
macy conference  in  Christchurch.  Refer- 
ring to  NHS  remuneration,  Mr  Astill 
suggested  that  the  Minister's  refusal  to 
go  to  arbitration  was  a  clear  indication 
that  the  UK  chemist  contractors'  case 
was  sound. 

During  the  conference  opening  session 
the  New  Zealand  Minister  of  Finance 
had  referred  to  threatened  industrial 
action  by  the  New  Zealand  Freezing 
Workers'  Union  (one  of  their  major  trade 
unions)  and  had  said  that  the  New  Zea- 
land way  was  not  to  strike  but  "to  nego- 
tiate until  your  bottom  sticks  to  the 
chair"  then  to  agree  to  resolve  any  re- 
maining differences  by  arbitration.  Mr 
Astill  said  that  he  wished  he  could  take 
some  of  this  common  sense  back  to  the 
UK  with  him. 

Use  of  little  'common  sense' 

Mr  Astill  complimented  New  Zealand 
pharmacists  on  their  common  sense  in 
allowing  chemists  to  describe  themselves 
as  such  in  advertisements  for  non- 
professional goods  and  services.  He  said 
he  hoped  the  Pharmaceutical  Society's 
Council  in  the  UK  would  soon  make  up 
its  mind  and  that  there  would  be  an  end 
to  the  seemingly  endless  procession  of 
pharmacists,  some  of  them  eminent  and 
with  years  of  devoted  service  to  the  pro- 
fession, appearing  before  the  Statutory 
Committee  and  being  told  bluntly  by  the 
chairman  that  they  deserved  to  be  struck 
off.  He  said  that  he  was  sad  to  have  to 
speak  of  such  controversy  when  there 
were  far  more  important  matters  for 
pharmacy  to  be  facing  and  dealing  with 
as  a  united  profession.  The  resources  of 
pharmacy  should  not,  Mr  Astill  said,  be 


wasted  in  the  inquisition  of  largely  non- 
existent breaches  of  a  mis-interpreted 
code  of  ethics  when  there  were  so  many 
outside  forces  seeking  to  divide  and 
conquer  the  profession. 

After  visiting  New  Zealand,  Mr  Astill 
represented  the  NPA  at  the  Australian 
Pharmacy  Conference  in  Canberra  where 
the  Pharmacy  Guild  of  Australia  was 
celebrating  its  Golden  Jubilee. 

Shops  inquiry 

An  inquiry  to  collect  information  about 
retail  shops  in  a  few  selected  areas  is  to 
be  carried  out  this  summer  by  the  Busi- 
ness Statistics  Office  on  behalf  of  the 
Department  of  Trade  and  other  Govern- 
ment departments.  The  number  of  shops 
involved  will  be  about  4,000  out  of  the 
total  of  over  400,000  in  the  UK. 

Information  will  be  requested  about 
the  kind  of  shop,  turnover,  employment 
and  selling  space  in  1977,  except  that 
shops  with  an  annual  turnover  below 
£25,000  will  not  be  asked  about  selling 
space.  Forms  will  be  sent  to  retailers  in 
the  next  few  weeks,  and  the  results  will 
be  published  in  the  first  half  of  1979. 

The  areas  selected  are  Bath,  Cannock 
Chase  and  Darlington  and  the  shopping 
centres  at  Corby,  Crawley,  Grimsby 
(Freeman  Street  and  Victoria  Street), 
Hackney  (Mare  Street),  Holloway,  Ux- 
bridge,  Cwmbran,  Merthyr  Tydfil,  Dun- 
fermline and  Stirling. 

Only  one  consortium 

Despite  the  growing  development  of 
health  centres,  only  one  new  consortium- 
owned  pharmacy  was  opened  in  Scotland 
in  1977,  and  that  in  Dundee,  according 
to  the  annual  report  of  the  Pharmaceuti- 
cal Society's  Scottish  department.  The 
criteria  which  should  guide  pharmacists 
in  the  establishment  of  such  pharmacies 
are  being  discussed  with  the  Pharma- 
ceutical General  Council  (Scotland)  and 
a  number  of  consortia  are  under  dis- 
cussion but  not  yet  operative. 
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'Home  medicines'  industry 
goes  on  the  offensive 


Proprietary  medicine  manufacturers  are 
to  make  a  determined  effort  to  create  a 
positive  image  for  the  "home  medicine". 
This  will  be  the  industry's  defence 
against  a  forecast  "major  assault  from 
all  sorts  of  well-meaning  quarters"  on  its 
freedom  to  advertise,  expected  in  1978 
and  1979 

The  forecast  was  made  by  Mr  D.  J.  C. 
Sutherland,  (Miles  Laboratories),  at  the 
annual  meeting  of  the  European  Pro- 
prietary Association  (AESGP)  in  Dublin 
last  week.  The  Association,  he  said, 
would  need  to  be  well  organised  and  to 
pursue  aggressively  new,  forceful  initia- 
tives, if  it  was  to  deal  effectively  with 
the  challenge.  Central  to  the  campaign 
will  be  a  research  document  prepared  by 
AESGP's  public  relations  commission 
(PIARCOM— of  which  Mr  Sutherland 
is  chairman)  and  entitled  "The  role  of 
home  medicines  as  an  integral  part  of 
health  care  systems."  This  will  be  used 
by  member  national  associations  and 
manufacturers  to  influence  "leaders  and 
opinion  formers"  such  as  MPs. 

Necessary  freedoms 

Explaining  the  background  to  the 
campaign,  Mr  Sutherland  said  that  in 
order  to  survive  the  industry  had  two 
needs :  freedom  to  make  available  to  the 
public  medicines  not  needing  a  prescrip- 
tion and  freedom  to  advertise  the  avail- 
ability and  benefits  of  its  branded  pro- 
ducts. The  industry  was  reasonably  sure 
of  meeting  the  first  of  these  criteria  but 
the  second  was  threatened  by  a  number 
of  EEC  Draft  Directives  currently  in 
preparation.  The  draft  directive  on  mis- 
leading and  unfair  advertising  had  con- 
siderable significance  for  the  whole 
advertising  industry,  but  of  especial  in- 
terest was  that  it  would  define  the  fact 
that  omission  is  misleading — which 
should  be  considered  in  conjunction  with 
the  separate  Directive  on  product  liabil- 
ity, now  at  an  advanced  stage.  The  test 
of  a  defect  is  whether  a  product  has  the 
safety  which  a  person  would  be  entitled 
to  expect,  judged  objectively.  A  label 
warning  would  not  excuse  if,  say,  adver- 
tising was  judged  to  have  given  a  diff- 
ent  impression. 

The  proprietary  medicines  publicity 
directive,  now  in  the  re-drafting  stage,  is 
designed  to  lay  down  rules  for  the 
advertising  and  promotion  of  pharm- 
aceutical products  generally.  An  entirely 
new  draft  was  written  during  1977  and 
has  been  studied  in  depth  by  the  EEC 
Pharmaceutical  Committee.  "We  will 
continue  our  efforts  to  ensure  that  it 
makes  appropriate  provision  for  the 
effective  promotion  of  responsible  home 
medicines  and  that  it  is  based  upon 
proper  understanding  of  the  role  and 
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purpose  of  advertising  in  assuring  the 
responsible  use  of  home  medicines  in 
community  health  care  programmes", 
Mr  Sutherland  promised.  He  went  on 
to  specify  some  of  the  EEC  and  other 
organisations  which  AESGP  must  try  to 
influence.  Among  his  points  was  that  it 
is  vital  that  relations  between  pharmacists 
and  the  industry  remain  at  the  highest 
level,  "in  order  to  maintain  our  shared 
commitment  for  the  continuing  avail- 
ability of  non-prescription  medicines." 

The  "positions  of  responsibility" 
which  the  industry  could  state  with  con- 
viction and  pride — and  which  are  justi- 
fied by  evidence  contained  in  the  new 
PR  booklet — were  enumerated  by  Mr 
Sutherland  as  follows: — 

□  That  the  general  public,  in  an  over- 
whelming percentage  of  symptom  situa- 
tions, does  use  home  medicines  sensibly 
and  properly. 

□  That  the  products  which  people  use 
for  self-medication  are  those  generally 
regarded  by  the  medical  profession  as 
being  appropriate  for  self-care  use. 

□  That  the  symptom  situations  which 
people  relieve  with  self-medication  are 
symptom  categories  generally  regarded 
by  the  medical  profession  as  being  suit- 
able for  self-care. 

□  That  advertising  of  proprietary  medi- 
cines contributes  to  more  effective  public 
health  education  and  intelligent  applica- 
tion of  self -medication/ self-care. 

□  That  the  cost  of  home  medicines  is 
an  insignificant  part  of  individual  con- 
sumer spending — for  example,  in  the 
UK  it  is  less  than  half  of  one  per  cent  of 
the  average  household  budget — in  the 
United  States,  home  medicines  pur- 
chased by  the  public  account  for  only 
3  per  cent  of  total  expenditure  on  health. 

Advertising's  role 

Expanding  on  the  role  of  advertising, 
Mr  Sutherland  answered  critics  Who  said 
that,  following  publication  of  an  adver- 
tisement, "people  flock  to  buy  it,  and 
take  it,  without  even  reading  the  direc- 
tions for  use."  In  fact,  the  decision  to 
use  a  medicinal  product  for  the  first 
time,  followed  a  well-defined  path- 
way:—  Attention  is  aroused  by  circum- 
stances of  need,  coinciding  with  aware- 
ness of  the  availability  of  a  home 
medicine  designed  to  fill  that  need; 
interest  is  developed  by  recommendation 
through  one  of  the  standard  channels  of 
advice,  such  as  professional  advisers, 
relatives,  Press  or  broadcast  media;  ex- 
amination is  undertaken,  either  follow- 
ing purchase  on  the  recommendation  of 
an  adviser,  usually  doctor  or  pharmacist, 
or,  if  still  on  own  initiative,  by  reading 
product  information  on  the  package  it- 
self, prior  to  purchase  (if  no  negatives 


are  encountered,  purchase  is  now  likely). 

Identification  of  method  of  admini- 
stration, dose  and  frequency  of  repeat 
dosage,  is  mandatory,  and  cannot  be 
avoided.  All  such  information  is  re- 
quired, by  law,  to  be  on  the  labelling  of 
all  home  medicines.  Finally,  as  the  last 
step  in  this  well-defined  procedure,  the 
person  actually  takes  or  applies  the 
medicine. 

Mr  Sutherland  added  that  there  is  no 
evidence  that  advertising  contributes  to 
the  mis-use,  or  abuse,  of  medicines.  "In 
fact,  abuse  occurs  mostly  in  those 
groups  least  likely  to  be  influenced  by 
advertising.  The  US  Federal  Trade  Com- 
mission recently  reviewed  a  number  of 
studies  relating  to  the  effect  of  advertis- 
ing of  home  medicines  and  drug  abuse. 
They  concluded  that:  "results  show 
little  or  no  connection  between  such 
advertising  and  drug  abuse." 

Concluding,  Mr  Sutherland  said  that 
legislation  should  be  designed  to  help 
to  make  the  economic  and  social  contri- 
bution of  home  medicines  more  effective. 
"If  it  does  not  do  this,  then  its  whole 
purpose  should  be  severely  questioned. 
The  old  belief — that  if  we  make  it  more 
difficult  to  get,  people  will  use  it  better 
— deserves  to  be  buried  for  ever. 

"To  go  a  step  further,  it  now  seems 
clear  that  measures  to  tackle  the  social 
and  psychological  problems  of  a  small 
minority  who  may  mis-use  home  medi- 
cines, should  not  be  considered  within 
the  framework  of  responsible  advertising 
to  the  vast  majority,  but  should  be  the 
subject  of  separate  initiatives  of  a  more 
personalised  nature," 

"Doctors,  nurses,  pharmacists,  pharm- 
aceutical manufacturers  and  the  public 
must  work  together  to  ensure  that  home 
medicines  make  their  maximum  contri- 
bution to  health  care.  Governments  must 
provide  a  framework  in  which  this  co- 
operation can  develop  and,  in  doing  so, 
they  should  be  conscious  of  two 
things: —  First  that  public  health  will  be 
improved  if  legislation  encourages  in- 
telligent self-treatment  for  relatively 
minor  ailments,  and  hence  leaves  the 
health  services  free  to  devote  their  limited 
time  and  resources  to  more  serious  con- 
ditions, and  secondly  that  no  country 
can  now  afford  a  health  service  which 
is  not  prepared  to  share  responsibility  for 
the  promotion  of  good  health  with  the 
public  itself. 

A  changing  attitude 

Following  Mr  Sutherland's  presentation, 
session  chairman  Dr  G.  R.  Fryers 
(PAGB  consultant  director  in  medical 
affairs)  drew  attention  to  the  major 
change  in  thinking  that  faced  the  in- 
dustry in  seeking  a  positive  role  for 
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doctors  and  pharmacists:  previously  it 
had  been  felt  there  was  no  medical  sup- 
port. The  objective  for  home  medicine 
manufacturers  must  be  to  ensure  that 
they  did  not  ask  the  public  to  make  any 
decision  more  difficult  than  whether  or 
not  to  see  a  doctor. 

Mr  M.  F.  Walsh,  president  of  the 
Pharmaceutical  Society  of  Ireland  and 
representing  Dr  Winters  of  FIP,  said 
that  pharmacists  were  anxious  to  play 
their  full  role  in  helping  the  public 
choose  the  right  medicine.  At  its  Warsaw 
meeting  FIP  had  unanimously  passed  a 
motion  that  all  therapeutically  active 
medicines  should  be  confined  to  phar- 
macies. Mr  Walsh  felt  that  was  not  irre- 
concilable with  the  industry's  viewpoint. 
Mr  Sutherland  replied:  "Clearly  we  see 
the  pharmacist's  role  in  providing  good 
health  education  to  the  public  as  a 
primary  one,  but  distribution  is  a 
broader  issue."  Mr  Sutherland  drew  ap- 
plause from  the  audience  when  he  added 
"the  industry  regards  the  pharmacist  as 
a  vital  part  of  the  distributive  and 
marketing  mechanism." 

The  speaker  told  another  questioner 


"We  face  the  future  with  confidence, 
knowing  that  we  earned  our  place  in  it." 
That  conclusion  on  the  position  of  the 
UK  industry  was  reached  by  Mr  Tony 
Fuell,  secretary,  Proprietary  Association 
of  Great  Britain,  as  a  result  of  studies 
carried  out  in  the  preparation  of  evi- 
dence for  the  current  Price  Commission 
investigation  into  proprietary  medicines. 

Mr  Fuell  pointed  out  that  the  Com- 
mission had  restricted  its  investigation  to 
analgesics;  cough/cold;  digestive/laxa- 
tive; vitamins;  and  eye  products.  The 
following  picture  of  the  UK  industry  had 
emerged;  from  the  PAGB  evidence:  - 
Employment  in  the  manufacture  of  pro- 
prietary OTC  medicines  is  quite  small  by 
UK  standards — approximately  10,000 
people  OTCs  only.  Nevertheless,  the  in- 
dustry is  highly  efficient  and  productive; 
the  latest  estimate  of  the  expenditure  on 
home  medicines  was  £239.4  millions  at 
retail  prices  for  1977  (£163.3  million  at 


that  doctors  who  said  they  must  see  a 
patient  everytime  would  make  exceptions 
on  insect  bites,  headache,  etc,  etc,  until 
it  became  clear  they  meant  only  the  more 
serious  cases.  Dr  Fryers  added  that  the 
trend  in  western  medicine  was  for 
doctors  to  concern  themselves  with  the 
conditions  for  which  they  had  a  specific 
remedy  and  less  with  the  whole  patient. 
Thus  a  vacuum  was  developing,  with 
patients  going  in  various  directions  such 
as  homoeopathy  or  herbal  remedies. 
Pharmacists,  nurses  and  the  industry  had 
to  think  more  constructively  about  how 
the  vacuum  could  be  filled  by  home 
medicines. 

On  the  role  of  pharmacists,  Dr  Fryers 
said  that  the  public  wanted  advice  only 
occasionally  because  most  medicine  pur- 
chases where  "repurchases"  for  which 
the  pharmacist  had  to  be  available  but 
not  intrusive.  A  difficult  problem  was  the 
small  total  value  of  the  home  medicine 
business.  For  pharmacists  to  play  a  big 
role  there  would  need  to  be  more  phar- 
macies and  for  that  they  would  need  to 
get  more  out  of  sales — "and  for  that  we 
don't  seem  to  have  a  solution." 


msp).  Industry  productivity  is  high. 
Prices  of  proprietary  medicines  have 
risen  much  less  than  the  index  of  retail 
prices:  between  1973-1977  the  RPI  went 
from  100  to  197;  the  prices  of  most 
major  advertised  brands  increased  to 
about  175;  significantly  less  than  the 
price  increases  on  prescription  medicines 
and  generics,  both  of  which  went  over 
200.  It  is  believed,  although  it  is  difficult 
to  quantify,  that  prices  in  the  market 
have  lagged  behind  the  increase  in  raw 
materials  costs,  and  companies  have  been 
able  to  absorb  price  increases  in  greater 
efficiency. 

Advertising.  As  in  France,  the  increase  in 
media  rates  has  tended  to  reduce  the 
exposure  rate  for  medicines  advertising 
to  a  significant  extent. 
Market  size.  Certainly  in  the  sectors 
covered  by  the  Price  Commission  in- 
quiry, the  market  is  fairly  static  in 
volume  terms.  The  picture  is  of  an  in- 


dustry whose  sales  are  determined  largely 
by  the  incidence  of  symptoms  within  the 
population.  , 
Costs.  From  figures  supplied  to  PAGB 
by  members  involved  in  the  inquiry  (19 
companies),  the  breakdown  of  the  manu- 
facturer's price  covers  (percentages):  - 
Manufacturer's  costs  44% 
Advertising  15.5% 
Other  marketing  6.7% 
Overheads  22.1% 
Net  profits  11.7% 
Mr  Fuell  concluded  that  the  import- 
ance of  self-medication  to  the  nation's 
health  is  not  in  question.  If  only  10  per 
cent  of  the  incidents  of  self-medication 
had  to  be  taken  care  of  by  the  NHS 
they  would  require  four  times  as  many 
doctors  at  a  cost  of  £750  millions. 

Germany  sets  'bad  example' 

A  "bad  German  example,"  said  to  be 
creating  interest  in  other  countries,  was 
a  new  law  requiring  all  the  information 
normally  contained  on  product  labels 
and  leaflets  to  be  given  in  public  adver- 
tising. Dr  K.  H.  Reese,  director  general 
of  the  Proprietary  Association  of  Ger- 
many, said  that  the  advertising  of  risks 
associated  with  products  is  harming  con- 
sumer confidence  in  medicines.  Also, 
public  discussion  of  the  danger  of  cancer 
with  some  drugs,  for  example,  is  among 
the  reasons  why  only  about  50  per  cent 
of  patients  "do  what  they  should"  with 
prescribed  medicines.  Such  warnings 
were  frightening  the  population,  and 
whereas  the  medical  profession  had  been 
in  favour  of  the  advertising  of  risks,  it 
now  agreed  that  doctor-patient  relation- 
ships were  being  disturbed.  There  was 
also  a  tendency  for  some  pharmaco- 
logists and  doctors — especially  those  in 
hospitals  to  doubt  the  efficacy  of  home 
remedies  and  this  was  coupled  with  at- 
tempts to  reduce  the  number  of  sub- 
stances available  for  proprietaries  by  ex- 
pansion of  prescription-only  lists.  The 
industry,  said  Dr  Reese,  must  try  to 
achieve  a  better  understanding  among 
doctors  of  the  benefits  of  self  medication 
— trying  a  home  medicine  before  con- 
sultation should  be  "normal"  in  the  eyes 
of  the  doctor.  The  speaker  added  that 
the  traditional  role  of  the  pharmacist 
as  an  experienced  adviser  on  medicines 
bought  by  the  consumer  should  be  more 
strongly  emphasised. 

Summing  up  the  session,  Dr  Fryers 
suggested  that  perhaps  50  per  cent  of 
consultations  with  the  doctor  were  un- 
necessary. There  were  national  variations 
in  the  proportions  of  pharmaceuticals 
purchased  by  the  public— but  per- 
haps 25  to  30  per  cent  should  be  the 
objective,  Dr  Fryers  suggested.  How 
could  that  be  achieved?  With  current 
prices  and  advertising  expenditure  it 
would  not  be  possible  to  communicate 
the  required  motivation  to  the  consumer. 
Also  the  effectiveness  of  advertising  was 
being  limited  by  media  restrictions,  etc, 
and  the  industry  must  try  to  resolve  these 
problems  both  for  its  own  sake  and  that 
of  the  national  health  care  systems.  The 
industry  must  not  adopt  a  low  profile 
but  be  fearless  in  advocating  conditions 
necessary  for  it  to  fulfil  its  full  role. 
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Confidence  in  the  UK  industry 


ETTERS 


Miss  Tomison's 
resignation 

It  was  with  much  real  sadness  that  I 
read  the  news  of  the  resignation  of  Mrs 
Maureen  Tomison  as  head  of  the  Phar- 
macutical  Society's  publicity.  I  feel  that 
many  pharmacists  would  wish  to  join  me 
in  thanking  Miss  Tomison  most  sincerely 
for  all  the  truly  splendid  and  useful  work 
that  she  has  done  on  behalf  of  the  pro- 
fession; it  has  been  most  heartening  to 
see  an  island  of  energetic  interest  and 
dedication  rising  above  the  sterile  wastes 
of  apathy. 

Your  leader  last  week  rightly  states  that 
she  has  clearly  demonstrated  the  true 
value  of  publicity  and  it  is  indeed  im- 
portant that  this  most  useful  work  should 
continue.  One  can  only  regret  the  loss 
of  such  a  valuable  member  of  the  head- 
quarters staff. 
Frank  Bayford 
Enfield,  Middlesex 

At  a  recent  meeting  of  the  Somerset 
Branch  of  the  Pharmaceutical  Society, 
we  had  a  very  interesting  talk  by 
Maureen  Tomison,  formerly  head  of 
publicity  at  Lambeth.  Whilst  not  a 
pharmacist,  her  vision  of  pharmacy  as 
standing  side  by  side  with  the  medical 
profession  in  the  health  team,  is  one 
which  every  pharmacist  shares.  Her  en- 
thusiasm for  our  cause,  and  her  proven 
track  record,  are  examples  which  we 
should  try  to  follow.  Her  message  was 
simple: 

1.  Improve  our  public  image  by  mobilis- 
ing public  support  via  the  media. 

2.  Recognise  the  power  of  publicity,  and 
actively  seek  to  bring  the  facts  of 
our  important  role  in  health  care  to 
the  public. 

3.  Enlist  the  aid  of  politicians  by  direct 
lobbying. 

In  the  past  we  have  been  known  as 
the  "Profession  of  good  losers".  We 
have  fought  our  "battles"  too  feebly  and 
too  late.  Since  Miss  Tomison  joined  us 
we  have  had  a  good  ally  on  our  side, 
recognised  in  Parliament. 

We  have  fought  and  won,  eg  the  six 
months  grace  given  over  the  Prescription 
Only  Medicine  list.  We  have  also  a  mo- 
tion of  support  in  the  House  of  Commons 
with  262  signatures  (most  normally  have 
a  maximum  of  10).  We  must  give  our 
representatives  support  in  presenting  our 
case  to  Parliament.  Above  all,  as  she 
said,  we  must  be  credible  in  the  case  we 
present,  coherent  in  our  wording,  and 
consistent  in  our  demands.  The  whole 
gist  of  her  talk  was  the  need  for  us  to 
wake  up  to  the  facts  of  life.  Communi- 
cation must  be  our  watchword. 

If  we  present  our  case  for  greater 
recognition  to  the  public,  we  must  do  so 
in  language  which  the  layman  can  under- 
stand, and  do  it  more  often.  Write  to 
your  MPs,  inform  the  public  locally  via 
the  Press  of  any  information  useful  to 
them.  Make  the  most  of  the  new  health 


campaigns  and  take  a  lead  in  them,  but 
above  all  present  a  caring  image  to  the 
public.  Ensure  your  premises  are  clean 
and  tidy.  Remember,  between  six  and 
seven  million  people  visit  pharmacies 
daily.  Take  your  head  out  of  the  sand 
and  look  the  public  in  the  eye.  Our 
thanks  to  Miss  Tomison  for  a  more  posi- 
tive approach  to  improve  the  image  of 
pharmacy.  The  rest  is  up  to  us. 
Mike  Wedlake 

Press  officer,  Somerset  Branch, 
Pharmaceutical  Society 
Alarm,  despair  and  despondency  have 
been  expressed  by  many  members  of  the 
Sheffield  Branch  on  the  resignation  of 
Maureen  Tomison.  We  only  hope  our 
Society's  publicity  will  not  return  to  the 
doldrums.  Our  thanks  will  always  be  with 
her  for  the  delay  in  the  POM  Regulations 
and  for  the  professional  know-how  she 
passed  on  to  the  branch  press  officers. 
W.  F.  Patterson 
Secretary,  Sheffield  Branch 
Pharmaceutical  Society 

Have  Council  taken  leave  of  their 
senses?  To  allow  a  situation  to  develop 
in  which  the  resignation  of  Maureen 
Tomison  became  inevitable  is  surely  ir- 
responsible. Before  voting  this  year,  I 
should  like  to  know  just  where  each  can- 
didate stands  on  this  issue. 
John  G.  lies 
London  N5 

Safer  than  aspirin? 

It  strikes  me  as  odd  that  C&D  has 
jumped  to  the  conclusion  that  diflunisal 
(Dolobid)  can  be  described  as  safer  than 
aspirin  so  soon  after  its  introduction  to 
the  market  this  April.  It  might  have 
advantages  over  aspirin  but  I  think  it  is 
far  too  early  to  say  that  "safety"  is  one 
of  them;  aspirin  has  been  around  for 
over  70  years  whilst  diflunisal  was 
launched  this  year.  The  contraindications 
for  the  two  drugs  are  identical — ie  pre- 
existing peptic  or  gastric  ulcers — 
and  caution  is  urged  with  patients  on 
anticoagulant  therapy.  The  convenience 
of  a  twice  daily  regime  hardly  seems  to 
justify  the  prohibitory  price  of  £4.10  for 
50  tablets. 

Diflunisal  may  well  turn  out  to  be 
safer  than  aspirin  in  every  respect,  but 
to  be  absolutely  fair  in  our  comparison, 
we  should  review  its  status  in  the  year 
2048  (70  years  on),  though  I'm  afraid  I 
shan't  be  here  to  do  it! 
R.  T.  Owen 
Pharmacologist 
University  of  Bradford 
Our  main  point  was  to  highlight  the  lack 
of  a  legal  category  equivalent  to  SI 
into  which  a  "safer"  aspirin  could  be 
put.  Whether  diflunisal  is  such  a  drug, 
we  agree  that  only  time  will  tell.  In  the 
present  state  of  knowledge  we  can  only 
quote  the  maker's  literature:  —  "Dolobid 
is  better  tolerated  than  aspirin,  particu- 
larly in  terms  of  gastric  irritation  and 
faecal  blood  loss";  the  new  molecule 
"avoids  some  of  the  inherent  unwanted 
effects  of  aspirin"  and  "the  side  effects 
of  diflunisal  are  less  than  aspirin" 
— Editor. 


OP  dispensing 

Repeatedly  we  get  a  representative  of 
manufacturers  trying  to  show  the  advan- 
tages of  original  pack  dispensing.  The 
reason  for  this  is  not  far  to  find.  If  only 
manufacturers  could  shift  the  packing 
costs  of  simple  remedies  onto  their  pro- 
duction lines  and  stop  the  pharmacist 
breaking  down  2  litre  packs,  some  of 
their  costing  problems  would  be  solved. 
This  would  not  help  the  pharmacist,  who 
apparently  is  not  to  be  trusted  to  break 
open  packs,  and  it  would  most  certainly 
result  in  lower  dispensing  fees. 

General  practice  pharmacists  are  not 
infallible  but  neither  are  manufacturers 
and  usually  the  manufacturers'  errors  are 
not  restricted  to  singles — they  extend  to 
grosses.  It  behoves  all  general  practice 
pharmacists  to  resist  to  the  utmost  the 
original  pack  dispensing  concept  other- 
wise their  remuneration  will  fall  still 
further. 
G.  Bird 

Welwyn  Garden  City,  Herts 


Growing  interest  in 
article  numbering 

The  Article  Number  Association  has 
noticed  a  growing  interest  by  industry 
in  article  numbering.  Almost  170  com- 
panies, with  a  combined  turnover  in 
excess  of  £4,000  million,  have  purchased 
copies  of  the  ANA  operating  manual 
since  its  publication  earlier  this  year 
(C&D,  February  4,  pi 55).  The  document 
"Retail  article  numbering  and  symbol 
marking  operating  manual  part  I",  con- 
tains the  information  required  for  the 
implementation  of  article  numbering  and 
bar  coding  in  the  UK. 

The  ANA,  was  formed  by  manu- 
facturers of  consumer  goods,  major  re- 
tailers, wholesalers  and  distributors, 
printing  and  packaging  companies,  manu- 
facturers of  computers  and  point-of-sale 
equipment,  and  other  suppliers  to  the 
industry,  establish  and  administer  article 
numbering  and  symbol  marking  in  the 
UK.  The  price  of  the  manual  starts  at 
£20  and  is  available  from  the  secretary, 
Article  Number  Association  (UK)  Ltd, 
1  Castle  Lane,  Buckingham  Gate, 
London,  SW1E  6DN. 

Consumer  safety 

A  new  clause  introduced  during  the  third 
reading  of  the  Consumer  Safety  Bill  in 
the  Commons  on  Friday  provides  for  im- 
prisonment up  to  three  months  and  a 
fine  up  to  £1,000  for  manufacturers  and 
retailers  supplying  or  offering  for  supply 
unsafe  goods.  The  clause  also  requires 
persons  making  or  processing  goods  to 
carry  out  tests  specified  in  safety  regula- 
tions. 

Provisions  of  inappropriate  informa- 
tion by,  for  example,  misleading  marks 
in  such  a  way  as  to  contravene  safety 
regulations  has  also  been  made  an 
offence  under  the  new  clause.  The  Bill 
was  read  a  third  time. 
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TOPICAL  REFLECTIONS 

by  Xrayser 

Let  candidates  tell  us 

With  the  ballot  papers  for  the  Council  election  before  me,  I  have  two 
questions  to  put  to  candidates  which  have  come  to  the  fore  since  their 
policy  statements  were  written.  The  first  relates  to  the  use  of  the 
"chemist"  title  in  advertising,  for  I  believe  it  is  time  the  issue  was  tested 
again.  My  question  to  candidates  is:  "Are  you  in  favour  of  the  word 
"chemist'  being  used  in  a  strictly  defined  context  as  an  adjective 
describing  a  particular  style  of  retail  shop  as,  for  example,  in  'Rubinstein 
and  Arden  cosmetics  from  B.  Jones,  chemist'  or  These  goods  from 
your  Unimark  chemist'.  As  a  safeguard,  drafts  of  all  advertisements 
carrying  the  word  "chemist"  might  be  sent  to  the  Society  for  approval 
before  publication. 

My  second  question  relates  to  publicity.  In  view  of  my  belief,  stated 
last  week,  that  the  basis  of  our  potential  power  lies  in  the  effectiveness 
of  our  publicity,  I  find  it  hard  to  express  the  depth  of  my  concern  that 
Maureen  Tomison  has  left  our  service.  We  have  lost  the  most  effective 
publicity  expert  we  have  ever  had  or  are  likely  to  get.  In  her  short  stay 
she  had  put  us  on  the  map  and  awoken  in  an  incredulous  membership 
a  delighted  belief  that  the  Society  was  actually  moving  in  the  right 
direction  in  some  style. 

I  am  deeply  apprehensive  lest  we  allow  our  progress  to  evaporate 
and  must  now  ask  my  second,  more  fundamental  question:  "Are  you  in 
favour  of  a  continued  intensive  public  relations  programme  both  in 
public  and  Parliament  of  our  functions,  aims  and  problems?" 

I  believe  these  issues  are  of  such  crucial  importance  that  they  should 
over-ride  any  candidates'  pledge  to  silence  in  the  pre-election  period. 


Nutrition  and  drug  efficacy 


PEOPLE 

Mr  J.  Charlton,  formerly  secretary  of  the 
Pharmaceutical  Services  Negotiating 
Committee,  has  been  forced  to  retire 
early  as  a  result  of  Achilles  tendon 
trouble.  Mr  Charlton,  who  was  due  to 
retire  at  the  end  of  this  month,  has 
moved  to  live  in  Shipley,  West  Yorks. 
His  place  at  PSNC  will  be  taken  on 
June  1  by  Mr  Stephen  Axon,  at  present 
secretary  designate.  Mr  Peter  Boardman, 
FPS,  joined  the  PSNC  on  Monday  as 
assistant  secretary.  Qualifying  from 
Heriot-Watt  University  in  1953,  Mr 
Boardman  was  a  hospital  sales  repre- 
sentative for  Evans  Medical  Ltd  and  a 
medical  representative  for  Burroughs 
Wellcome,  interspersed  with  periods  in 
private  retail  pharmacy  management.  He 
then  opened  his  own  pharmacy  in  Potters 
Bar,  later  entering  into  partnership  with 
another  pharmacist  as  Boardman  and 
Coombe  Ltd,  running  three  pharmacies. 

Mr  Pat  Hedges  recently  retired  from  his 
position  of  chief  pharmacist  with  E.  C. 
De  Witt  and  Co  Ltd,  after  32  years' 
service.  He  was  apprenticed  to  Wooton 
and  Webb,  Luton,  qualified  from  the 
London  College  of  Pharmacy  in  January 
1936,  and  later  joined  John  Bell  and 
Croyden  as  a  pharmacist  until  1939  when 
he  volunteered  for  army  service.  He 
joined  De  Witt  in  1946  after  his  wartime 
career  with  RAMC.  After  holding  several 
positions  in  the  organisation  including 
technical  manager  and  buyer,  he  was 
appointed  chief  pharmacist  last  year. 

News  in  Brief 

□  Gauze  dressings  and  plasters  are  in- 
cluded in  the  May  revision  of  prices  to 
the  Scottish  Drug  Tariff. 

□  Chemist  and  appliance  suppliers  in 
Northern  Ireland  dispensed  1,107,316 
prescriptions  (683,732  forms)  during 
January  1978  at  a  total  cost  of  £2,411,105 
representing  an  average  cost  of  £2.18  per 
prescription. 

□  The  sections  of  the  Employment  Pro- 
tection Act  1975  which  entitle  employees 
to  time  off  work  to  carry  out  trade  union 
duties  and  activities  came  into  force  on 
April  1  to  complete  implementation  of  all 
sections  of  the  Act.  At  the  same  time  a 
Code  of  Practice  (HM  Stationery  Office, 
£0.15),  prepared  by  the  Advisory,  Con- 
ciliation and  Arbitration  Service  (ACAS), 
offering  guidance  also  started  to  operate. 

□  A  two-step  service  to  evaluate  occu- 
pational safety  programmes  and  recom- 
mendations for  improvement  is  now 
available  from  Du  Pont's  Applied  Tech- 
nology Division,  18  Bream's  Buildings, 
Fetter  Lane,  London  EC4A  1HT.  The 
first  step  is  a  two  or  three  day  on-site 
visit  by  a  safety  consultant  who  will 
suggest  possible  improvements  to  exist- 
ing management,  and  the  second  step  is 
a  visit  four  or  five  months  later  to 
evaluate  progress  made,  audit  perform- 
ance and  develop  a  better  understanding 
of  good  safety. 


Adequate  nutrition  is  essential  for  the 
efficacy  of  drugs  and  for  the  safety  of 
treatment,  Professor  Dennis  Parke,  head 
of  the  biochemistry  department,  Surrey 
University,  told  the  Royal  Society  of 
Health  congress  last  week. 

Both  phases  of  drug  metabolism — bio- 
transformation and  conjugation — were 
brought  about  by  enzymes  whose  activ- 
ities were  dependent  upon  nutritional 
status.  Early  animal  studies  had  shown 
that  diets  deficient  in  protein,  calcium 
or  magnesium  led  to  diminished  ability 
to  metabolise  drugs. 

In  general,  nutritional  impairment 
probably  resulted  in  the  adverse  effects 
of  increased  drug  activity,  chemical  toxi- 
city and  possibly  also  enhanced  carcin- 
ogenicity. Evidence  was  accumulating  to 
associate  cytochrome  P-450  with  enzyme 
detoxication  reactions  and  cytochrome 
P-448  with  activations.  Carcinogens  were 
known  to  convert  P-450  to  P-448  as  the 
result  of  damaging  the  endoplasmic  re- 
ticulum. 

Professor  Parke  referred  to  protein 
deficiencies  in  animal  diets  leading  to 
reduced  cytochrome  P-450  levels  with 
impairment  of  hepatic  microsomal  oxy- 
genation and  enhanced  activities  of 
drugs,  and  to  the  way  in  which  a  de- 
ficiency of  vitamin  C  impaired  hepatic 
microsomal  drug  metabolism.  Other 
vitamins  had  been  implicated  in  the 
metabolism  of  drugs.  Vitamin  A  de- 
ficiency impaired  drug  metabolism  and 


vitamin  E  appeared  to  function  in  the 
regulation  of  certain  microsomal  hydr- 
oxylations. 

Cytochrome  P-450  required  iron  for  its 
biosynthesis  whilst  other  minerals  such 
as  calcium  and  magnesium  appeared  to 
affect  the  activities  of  drug-metabolising 
enzymes. 

Many  observations  showed  the  great 
importance  of  a  nutritionally  adequate 
diet  in  protecting  patients  from  possible 
adverse  effects  of  drugs,  and  protecting 
healthy  subjects  from  the  toxic  actions 
of  environmental  chemicals  and  carcin- 
ogens (see  also  last  week,  p665). 

Unichem's  promotion 
sets  pattern 

The  type  of  promotion  involved  in  Uni- 
chem's  "castaway  prices"  competition 
has  set  a  pattern  which  Unichem  mem- 
bers and  the  company  would  be  foolish 
to  ignore.  So  believes  Mr  Peter  Dodd, 
managing  director.  He  says:  "The  total 
effect  of  our  massive  national  television, 
radio,  poster,  daily  newspaper  and 
women's  magazine  advertising  campaign 
could  not  be  ignored  by  the  public.  Prac- 
tically every  one  of  the  3,000  chemists 
who  took  part  in  the  promotion  reported 
sizeable  gains  in  consumer  traffic  during 
the  period  in  which  it  was  running." 
Over  20,000  entry  forms  have  been  re- 
turned to  Unichem  and  the  winners  will 
be  announced  shortly. 
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Get  on  our  Golc 


You're  an  employer  in 
distribution.  You've  qualified 
for  maximum  remission  of  our 
training  levy,  perhaps  even 
total  exemption.  You've  been 
granted  the  Distributive 
Training  Award. 

You've  every  reason  to 
be  proud  because  you're  one  of 
the  industry's  top  trainers. 
You're  on  our  gold  standard. 

You've  also  every  reason 
to  display  the  distinctive  black 
and  gold  DTA  symbol  widely — 
on  store  windows,  in  reception 
areas,  on  your  vehicles  and  on 
your  stationery.  Letting  the 
world  know  of  your 
achievements  can  do  nothing 
but  good  foi  your  company's 
prestige. 

Now  there's  an  important 
new  reason  for  displaying  the 
gold  symbol.  We've  launched  a 
big  campaign  to  promote  it  to 
school  leavers  and  those  who 
advise  them  on  careers.  The 
brightest  young '  ^ople  will  be 
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Standard 


looking  for  employers  who  have 
the  black  and  gold  DTA  symbol 
on  show. 

That's  just  one  more 
incentive  for  making  an  extra 
effort  if  you  haven't  yet  reached 
our  gold  standard.  We'd  like 
many  more  employers  to  reach 
the  standard  of  the  best. 

You'll  need  to  formulate 
an  effective  training  policy  and 
put  it  into  effect.  Information 
about  our  requirements,  about 
levy  remission  and  exemption 
and  about  the  DTA  will  be 
quickly  supplied  by  your  local 
Training  Adviser. 

We're  here  to  help  you  go 
for  gold. 


The  Gold 
Standard 


Issued  by  the  Distributive  Industry  Training  Board, 
MacLaren  House,  Talbot  Road, 
Stretford,  Manchester  M32  OFP. 
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BerkeyC^^ta® :  pocket 
cameras  you  can  afford  to  sell! 


You  know  how  it  is  with  a  lot  of 
popular  cameras — you're  expected 
to  stock  them  but  you're  always 
being  undercut.  With  Berkey 
Keystone  it's  different. 

Our  pricing  and  distribution 
policy  gives  you  a  really  fair  mark 
up. 

You  sell  a 
first-class  product. 

Berkey  Keystone  are  the  most 
advanced  popular  cameras  in  the 
world. 

The  first  with  built-in  electronic 
flash  (we  invented  it!)  and  the  first 
with  a  2:1  zoom  lens  (the  new  306). 
They  have  neutral  density  filters, 
allowing  the  full  benefit  of  a  fast 
(400  ASA)  film.  This  extends  its  use 


in  daylight, 
doubles  the 
flash  range  and  encourages  your 
customers  to  take  more  shots,  so  you 
sell  more  film  and  processing! 

All  this,  coupled  with  superb 
reliability  (we  have  far  fewer 
'customer  returns'  than  anyone 
else),  means  you  can  afford  to  sell 
Berkey  Keystone  in  every  sense. 

Ask  your  film  processor  or 
wholesaler,  or  contact: 

Bill  Painter  at 
Berkey  Keystone  (UK)  Ltd, 
P.O.  Box  5,  Burrell  Wav,  Thetford, 
Norfolk  IP24  3RB.  Tel:  (0842)  2484 

Ireland:  Olraine  Agencies,  Unit  13, 
Abbey  Shopping  Centre,  West 
Street.  Drogheda.  Tel:  7481. 


Special 
Sales  Offer! 

We  will  allow  you  £1 .50  to 
make  a  special  offer  of  free 
processing  to  everyone  buying 
a  106  or  306. 

Point  of  sale  available  to 
help  you  put  this 
offer  over. 


BRITAIN'S  BEST-SELLING  POCKET  EVERFLASH  CAMERAS 
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PRESCRIPTION 
SPECIALITIES 


KEFADOL  injection 

Manufacturer  Eli  Lilly  &  Co  Ltd,  Tel- 
ford Road,  Basingstoke,  Hants. 
Description  Powder  for  reconstitution 
injection  solution  containing  cerfaman- 
dale  500  mg,  lg  or  2g  as  the  nafate 
plus  sodium  carbonate 
Indications  Infections  of  respiratory 
tract,  genito-urinary  tract,  bones  and 
joints,  skin,  soft  tissue,  gallbladder,  peri- 
toneum and  bloodstream  due  to  sensitive 
organisms 

Contraindications  Not  to  be  used  in 
pregnancy  or  in  infants  under  three 
years 

Dosage  Adults — 500  mg  to  2  g  every  4 
to  8  hours,  intravenously  or  by  deep  in- 
tramuscular injection.  Children  and  in- 
fants— 50  to  150  mg  per  kg  daily  in 
divided  doses.  Also  see  literature 
Precautions  Used  with  caution  in  peni- 
cillin— sensitive  patients.  Concurrent  use 
of  diuretics  such  as  frusemide  or 
ethacrynic  acid  may  increase  risk  of  a 
renal  toxicity 

Side  effects  Rashes,  urticaria,  eosinophilia 
and  drug  fever  have  been  reported  Neu- 
tropenia and  thrombocytopenia,  also 
transient  rise  in  SGOT,  SGPT  and 
alkaline  transferase  levels.  Occasionally 
pain  on  intramuscular  injection  and, 
rarely,  thrombophlebitis 
Storage  After  reconstitution  stored  in 
refrigerator,  0°  to  6°C,  to  be  used  within 
96  hours;  at  room  temperature,  use  with- 
in 24  hours.  See  literature  for  compati- 
bilities with  injection  and  infusion  fluids 
Packs  Vials,  10  x  500  mg  (£13.60  trade); 
10  x  1  g  (£25);  2  g  (£5,  min  order  10) 
Supply  restrictions  Prescription  only. 
Hospitals  only 
Issued  May  1978 


NUELIN  injection 

Manufacturer  Riker  Laboratories,  Mor- 
ley  Street,  Loughborough,  Leics 
Description  Clear,  light  brown,  flavoured 
liquid  containing  theophylline  sodium 
glycinate  120  mg  (equivalent  to  60  mg 
theophylline  hydrate)  in  5  ml 
Indications  As  a  bronchodilator  in  relief 
of  brochospasm 

Dosage  Adults— 10  to  20  ml,  Children  7 
to  12  years — 7.5  to  10  ml;  2  to  6  years 
— -5  to  7.5  ml  under  2  years — 0.4  ml  per 
kg.  Dose  can  be  repeated  three  or  four 
times  daily 

Side  effects  Nausea  or  other  gastric  dis- 
tress, palpitations  and  insomnia  may  oc- 
casionally occur 
Dispensing  diluent  Syrup  BP 
Packs  500  ml  (£4,  trade) 
Supply  restrictions  Pharmacy  only 
Issued  May  1978 
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BC500  with  iron  tablets 

Manufacturer  Ayerst  Laboratories  Ltd, 
Invincible  Road,  Farnborough,  Hants. 
Description  Red  film  coated  tablet, 
printed  "Ayerst  1143",  containing  ferrous 
fumarate  200  mg,  thiamine  mononitrate 
25  mg,  riboflavine  12.5  mg,  nicotinamide 
100  mg,  pyridoxine  hydrochloride  10  mg, 
calcium  pantothenate  20  mg,  ascorbic 
acid  as  sodium  ascorbate  500  mg 
Indications  Iron  deficiency  when  thera- 
peutic doses  of  water  soluble  vitamins 
are  also  needed 

Dosage  One  tablet  daily.  Not  recom- 
mended for  children 

Precautions  Iron  chelates  with  tetra- 
cyclines and  may  impair  absorption  of 
both  drugs.  Pyridoxine  may  antagonise 
levodopa 

Side  effects  As  with  all  iron  preparations, 
nausea,    gastrointestinal    irritation  and 
constipation  may  occur  rarely 
Packs  100  tablets  (£4.20  trade) 
Supply  restrictions  Pharmacy  only 
Issued  May  1977 

One-Alpha  0.25  meg 

One-Alpha  capsules  containing  0.25  meg 
la  -hydroxy-vitamin  D3  are  now  avail- 
able from  Leo  Laboratories.  One-Alpha 
1  meg  capsules  are  already  on  the 
market.  One-Alpha  0.25  meg  are  yellow 
capsules,  packed  in  100s  (£7.50  trade) 
and  are  prescription  only.  Leo  Labora- 
tories Ltd,  Denmark  House,  Old  Bath 
Road,  Twyford,  Reading,  Berkshire. 

MSD  additions 

Indocid-R  capsules,  containing  indo- 
methacin  75  mg  in  a  sustained-release 
form  have  been  added  to  the  Indocid 
range  by  Merck  Sharp  and  Dohme.  The 
transparent  capsules  with  blue  and  white 
pellets  are  packed  in  bottles  of  100 
(£15.65  trade).  Dose  is  one  capsule  once 
or  twice  daily  depending  on  patient's 
needs. 

Clinoril  200  tablets  have  also  been 
introduced.  The  yellow,  scored,  hexa- 
gonal tablets  contain  sulindac  200  mg 
and  are  marked  "MSZ  942"  (100,  £18.70; 
500,  £88.90  trade).  Both  preparations  are 
prescription  only.  Merck  Sharp  and 
Dohme  Ltd,  West  Hill,  Hoddesden, 
Herts  EN  11  9BU. 


Nilstim  shortage 

E.  C.  De  Witt  &  Co  apologise  for  any 
inconvenience  caused  by  the  temporary 
"out  of  stock"  situation  on  Nilstim  100s, 
which  was  caused  by  unavoidable  com- 
ponent shortage.  Nilstim  100s  are  now 
in  stock  in  Securitainers.  Nilstim  250s 
continue  to  be  available.  De  Witt 
International  Ltd,  Seymour  Road,  Lon- 
don E10  7LX. 


I 

Ostomy  bags  with 
snap-on  flange 

Squibb  Surgicare  Ltd  are  introducing  a 
new  range  of  ostomy  equipment,  Surgi- 
care System  2,  on  May  8.  It  is  suitable 
for  both  post-operative  care  and  for 
routine  management  of  ileostomies  and 
colostomies. 

The  Surgicare  System  2  uses  Stomahe- 
sive  with  a  new  snap-on  flange  design  as 
a  base  on  which  a  range  of  pouches  may  I 
be  attached,  removed  and  replaced  as 
necessary.  The  advantage  of  this  is  that 
the  trauma  of  the  skin  from  repeated 
application  and  removal  of  adhesive 
appliances  is  avoided.  This  system  is 
available  in  addition  to  the  existing  i 
Surgicare  range.  Squibb  Surgicare  Ltd, 
Reeds  Lane,  More  ton,  Merseyside. 

I 

Flatus  patch 

Cuxson,  Gerrard  and  Co  Ltd  are  market- 
ing a  new  product  for  ostomists  to  elimi- 
nate the  problem  of  flatus.  They  have 
developed,  in  their  T  range,  a  flatus 
patch — which  can  be  used  in  conjunction 
with  any  make  of  ostomy  bag  or  pouch — 
that  allows  flatus  to  escape  slowly  and 
silently,  preventing  bulging  bags  and  the 
embarrassment  that  is  sometimes  caused 
when  flatus  is  released  all  at  once. 

Each  patch  consists  of  a  l|in  adhesive 
square  provided  with  vent  holes  which 
are  covered  by  a  black  filter  pad.  The 
user  makes  two  or  three  pin  holes  in  his 
disposable  pouch  over  which  he  sticks  a 
patch.  Supplied  in  re-sealable  plastic  bags 
of  100  (in  outers  of  10  bags  £15  trade)  the 
patches  are  available  on  FP10.  Cuxson, 
Gerrard  and  Co  Ltd,  Oldbury,  Warley, 
West  Midlands. 

Haldol  concentrate 

Haldol  oral  liquid  concentrate  (haloperi- 
dol  10  mg  per  ml)  has  been  added  to  the 
Haldol  range  by  Janssen  Pharmaceuti- 
cal. They  say  this  is  in  response  to 
requests  from  psychiatric  hospital  pharm- 
acists for  a  liquid  form  which  can  be 
retailed  for  individual  dosage.  The  con- 
centrate (100ml,  £17.70  trade)  should  ; 
normally  be  diluted.  It  is  prescription 
only.  Janssen  Pharmaceutical  Ltd,  Jan-  \ 
ssen  House,  Chapel  Street,  Marlow, 
Bucks  SL7  1ET. 


Approved  Prescription  Services  Ltd  now 
have  available  methyldopa  tablets  BP 
250  mg  (500,  £15.10;  1,000,  £29.85  trade) 
and  nitrazepam  tablets  BP  5  mg  (500,  } 
£5.70;  1,000,  (2  x  500)  £11.25  trade). 
The  latter  are  white,  round,  flat,  bevel- 
edged  tablets  marked  "APS"  with  a 
single  break  line  on  the  reverse.  Ap- 
proved Prescription  Services  Ltd,  W hit- 
cliff  e  House,  Whitcliffe  Road,  Cleck- 
heaton,  West  Yorks. 
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Improved  dispenser 
for  Adexolin  pack 

A  new  improved  drop  dispenser  bottle 
is  being  introduced  for  both  the  10ml 
and  50ml  sizes  of  Adexolin  vitamin 
drops.  Farley  Health  Products  are  also 
giving  the  brand  a  slightly  taller  pack 
size  and  a  new  surface  design  which 
features  the  copyline  "Adexolin  vitamin 
drops  A,  C  and  D  for  a  strong  start 
in  life!  " 

Dimensions  of  the  outer  carton  are 
being  adjusted  to  accommodate  the  new 
size  pack  but  otherwise  the  content,  price 
and  case  size  (25  x  10ml  and  25  x  50ml) 
remain  unaltered.  Farley  Health  Products 
Ltd,  Torr  Lane,  Plymouth  PL3  5UA. 

Double  sales 
for  Complan 

Farley  Health  Products  Ltd  say  that  the 
combined  television  and  radio  advertis- 
ing campaign  for  Complan  scored  a 
"runaway  success  in  the  London  area 
where  sales  of  the  product  doubled." 
The  package  is  being  repeated  in  the 
Midlands  and  Ulster  from  May  15. 

The  January /February  campaign  used 
a  new  commercial  aimed  at  creating  a 
younger  image  for  the  brand,  and  for 
the  first  time  the  campaign  was  boosted 
in  London  and  Granada  areas  with  radio 
advertising  featuring  three  different  com- 
mercials. "As  a  result  we  doubled  our 
sales  in  London  where  we  had  35  radio 
spots  a  week"  says  product  group  man- 
ager (specialist  foods)  Tom  Handley.  "So 
rapid  was  demand  that  retail  out-of- 
stocks  shot  up  to  40  per  cent.  We  expect 
the  same  if  not  a  better  sales  perform- 
ance in  the  Midlands  and  Ulster  with 
the  same  weight  television  and  radio 
package,  but  we've  learnt  our  lesson  of 
out-of-stocks! "  Farley  Health  Products 
Ltd,  Torr  Lane,  Plymouth  PL'i  SUA. 

Egon  Ronay  guide 
with  Poli-grip 

Super  Poli-grip  from  Stafford  Miller  is 
now  featuring  a  consumer  offer.  The 
"1978  Egon  Ronay  Lucas  Guide"  will 
be  offered  at  £1.50  plus  postage  and 
packing,  instead  of  the  usual  price  of 
£3.95.  All  that  is  needed  are  two  Super 
Poli-grip  cartons  to  accompany  the 
request.  In-store  point  of  sale  material 
will  be  available  and  the  cartons  will  also 
carry  details  of  the  offer.  Stafford-Miller 
Ltd,  166  Great  North  Road,  Hatfield. 

Valencienne  pumice 

Valencienne  have  added  a  synthetic 
sponge  pumice  (£0.32)  to  their  cosmetic 
range.  The  newly  developed  material  is 
recommended  for  the  removal  of  corns, 


callouses  and  dead  skin.  The  Valen- 
cienne sponge  pumice  can  also  be  used 
for  removing  hard  skin  from  feet  and 
elbows.  Valencienne  Ltd,  10  Ellingfort 
Road,  London  E8. 

E6  processing 

Kodak  Ltd  say  that  a  processing  service 
for  the  new  Kodak  Ektachrome  films 
process  E6,  is  now  available  from  the 
Kodak  colour  processing  division  at 
Hemel  Hempstead.  Tn-plant  time  should 
be  approximately  three  days.  Kodak  Ltd, 
Kodak  House,  Station  Road,  Hemel 
Hempstead,  Herts. 

One  Cal  in 
litre  bottles 


One  litre  bottles  of  One  Cal  are  now 
available  from  RHM  Foods,  who  have 
also  added  a  shandy  flavour  to  the 
range.  The  company  says  that  low 
calorie  soft  drinks  are  now  the  main 
growth  sector  of  the  canned  soft  drinks 
market.  The  addition  of  shandy  brings 
their  range  to  six  and  it  is  said  to  be 
the  first  sugar-free  shandy  in  the  UK. 

The  development  of  one  litre  bottles  is 
for  the  family  looking  for  an  economical 
sugar  free  soft  drink — ideal,  says  the 
company,  for  young  children  with  no 
danger  to  their  teeth. 

Both  developments  are  currently  being 
supported  by  a  £400,000  television  and 
radio  campaign.  Colour  pages  in  Slim- 
ming magazines  featuring  model  Marie 
Helvin  are  also  planned.  A  competition 
along  the  lines  of  the  one  run  last  year 
in  the  London  area  will  be  featured  on 
six  northern  radio  stations — Pennine, 
Hallam,  Tees,  Metro,  City  and  Picca- 
dilly. It  is  a  phone-in  which  breaks  at 
Whitsun  as  a  pop  music  quiz  with  £5,000 
worth  of  records  and  Parker  Swinger 
pens  offered  as  prizes.  RHM  Foods, 
Ltd,  10  Victoria  Road,  London. 


Savoury  feeds 

Milupa  have  introduced  three  new 
savoury  infant  foods  to  their  range.  The 
mixed  vegetable  and  cauliflower  varieties 
are  gluten-free  and  the  carrot  and  tomato 
variety  contains  no  meat  extract  and  is 
suitable  for  vegetarians  as  well  as  infants. 
The  120g  cartons  (£0.54)  are  packed  in 
outers  of  one  dozen.  A  bonus  operates 
on  opening  orders.  Milupa  Ltd,  Milupa 
House,  Lyons  Estate,  Cowley  Peachey, 
Uxbridge,  Middlesex  UB8  2  J  A. 

Almay  for  summer 

Summer  fashion  colours  are  said  to  be 
"soft  and  pretty  pastels  in  every  con- 
ceivable shade."  Almay  are  following 
this  theme  with  their  new  colour  range 
for  eyes.  Colour  rich  shadows  (£1.20) 
are  subtle,  muted  shades,  each  with 
Almay's  hypo-allergenic  formula.  They 
are  packaged  in  a  black  compact  with 
see-through  lid,  foam-tipped  applicator 
and  transparent  protector  for  the 
shadows.  The  colours  available  are: 
blueslate  frost,  twilight  blue,  frosted 
delft,  silver  moss,  frosted  fern,  choco- 
late ice,  bare  shine,  and  iced  creme. 

Almay's  colour  rich  collection  will  be 
available  for  sale  from  early  June. 
Almay  Cosmetics,  225  Bath  Road, 
Slough  SL1  4AU. 

Shower  hat  bonus 

Retailers  placing  orders  for  Steada 
Raywarp's  de  luxe  range  of  bath  and 
shower  hats  during  May  and  June 
can  gain  a  bonus.  On  a  box  of  each  of 
six  types,  24  assorted,  worth  £80.56  there 
is  a  discount  of  £4.96.  Christmas  covers 
have  been  produced  to  slip  over  existing 
packs;  delivery  in  August  for  Christmas. 
Steada  Raywarp  Ltd,  Grove  Road, 
Castle  Boulevard,  Nottingham. 

Nivea's  added  bonus 

Nivea  Toiletries  are  promoting  their  most 
popular  size  of  Nivea  Cream  (45g)  with 
an  offer  of  an  extra  25  per  cent  extra 
free.  The  pack  is  flashed  to  create  im- 
mediate point  of  sale  impact.  The  offer 
is  available  throughout  May  and  June. 
Nivea  Toiletries  Ltd,  Hook  Rise  South, 
Surbiton,  Surrev  KT6  7LU. 
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Free  spray 
from  Molinard 

A  spring  promotion  from  Parfums 
Molinard  comprises  a  free  loz  eau  de 
toilette  spray  given  away  with  every 
fragrance  item  purchased.  This  offer 
will  be  from  the  end  of  May  for  a 
limited  period  and  is  the  first  time  the 
company  has  had  a  nationwide  promo- 
tion of  this  kind.  Counter  display  cards 
have  been  designed  to  publicise  the 
offer.  Distributors  Diver  Salon  Ltd,  14 
Mile  Street,  Bradford. 

Pup  trainer 
from  Shaws 

A  new  aid  for  training  puppies  to  urinate 
in  the  right  place  comes  from  the  St 
Aubrey  range  marketed  by  Shaws 
Veterinary  Chemists  Ltd.  A  few  drops 
of  puppy  trainer  are  put  on  to  news- 
paper, and  the  puppy  is  encouraged  to 
sniff  the  area  often,  particularly  on  wak- 
ing and  after  meals.  The  trainer  (£0.89) 
can  also  be  used  outdoors  to  entice  the 
animal  to  a  convenient  place.  Shaws 
Veterinary  Chemists  Ltd,  Stocklake, 
Aylesbury,  Bucks. 

Selected  range  for 
the  Securitainer 

Johnsen  &  Jorgensen  (Plastics)  Ltd  will 
be  introducing  a  selected  range  of  seven 
sizes  of  Securitainer  available  with  grey 
bodies  and  white  closures  from  a  con- 
tinuous production  programme  with 
supporting  stocks.  Sizes  are:  26  x  51 
(27  cc);  35  x  52  (50  cc);  49  x  58  (105  cc); 
49  x  100  (180  cc);  62  x  90  (260  cc);  75  x 
130  (540  cc);  109  x  130  (1,150  cc).  The 
range  has  been  chosen  to  include  the 
most  popular  sizes  with  as  wide  a  selec- 
tion of  capacities  as  possible.  By  buying 
from  the  selected  range,  customers 
should  avoid  the  batch  manufacturing 
delays  that  arise  when  ordering  from  all 
the  sizes  available  in  the  standard  range. 
Johnsen  &  Jorgensen  Group,  Herringham 
Road,  London  SE7  8NN. 

German  chemicals 
in  the  UK 

John  and  E.  Sturge  Ltd  are  now 
marketing  in  the  UK  chemicals  manufac- 
tured by  the  German  company,  Lehmann 
&  Voss  Co.  The  range  includes  mag- 
nesium oxides  and  carbonates  in  grades 
suitable  for  cosmetic  and  pharmaceutical 
industry  applications.  John  &  E.  Sturge 
Ltd,  1  Wheeleys  Road,  Birmingham. 

Nappy  leaflet 

"Nappies  the  caring  way"  is  the  third 
leaflet  to  be  published  by  the  disposable 
nappy  information  service.  Available 
from  the  marketing  services  of  Robin- 
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sons  (with  a  l\p  stamp),  the  leaflet  deals 
with  the  cost  and  time  effectiveness  of 
using  disposable  nappies.  Robinsons  of 
Chesterfield,  Wheat  Bridge  Mills, 
Chesterfield. 

Colour  in  focus 
with  CT  Valupaks 

Agfacolor  CT18  and  CT21  (35  mm  36 
exp)  twin  Valupaks  from  Agfa  can  save 
buyers  £2  on  the  Bob  Clark  and  Jorge 
Lewinski's  book  "Colour  in  Focus". 
This  hard  back  volume  normally  sells  at 
£5.50,  but  is  on  offer  on  Valupaks  at 
only  £3.50.  Illustrated  throughout  in  full 


colour  it  is  described  as  a  "must"  for 
the  photo  enthusiast  with  chapters  on 
colour  printing,  portraiture  and  creative 
photography.  Agfa-Gevaert  Ltd.  27 
Great  West  Road,  Brentford,  Middlesex. 


Dispense 
with  diminishing  sales. 


Consult  Dollar  Rae. 

We  are  a  team  of  professionals.  In  marketing.  Design 
Colour.  Lighting.  Shopntting.  System  planned  furniture. 
Our  remedy  is  not  a  seven  day  wonder, 

but  a  tried  and  tested  \  

formula  for 
increasing 
turnover  and 
profitability. 

Write  now 
for  our  free 
brochure. 


i 


Dollar  Rae,  Freepost.  Glasgow  G41  lBR  Telephone  041  6499331  Telex  779394 
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Colgate-Palmolive's 
sporting  challenge 


Following  their  Golddigger  promotion 
last  year  which  raised  £25,000  towards 
building  children's  playgrounds,  Colgate- 
Palmolive's  promotion  for  1978  is  all 
about  "Sporting  world" — a  scheme 
specifically  designed  to  help  Britain's 
amateur  sporting  associations.  Begun  on 
March  27  the  scheme  runs  for  an  extend- 
ed period  to  span  the  principal  Colgate 
sponsored  events,  all  of  which  are  expect- 
ed to  receive  national  television  and  Press 
coverage.  The  brands  participating  are 
Ultrabrite,  Colgate,  Palmolive  soap, 
Fresh  soap,  Soft  &  gentle,  Palmolive 
family  shampoo  and  shaving  prepara- 
tions. Each  proof  of  purchase  sent  in  by 
a  consumer  (not  restricted  to  flashed 
packs)  represents  a  5p  contribution  to- 
wards the  target  of  £25,000.  In-store  col- 
lection units  are  eliminated  because  con- 
sumers are  asked  to  send  their  proofs 
direct  to  the  company. 

Three  different  consumer  offers  will 
generate  consumer  involvement.  The  cur- 
rent offer  provides  "teach  yourself"  wall 
charts  featured  on  Colgate,  Ultrabrite 
and  Fresh  soap.  The  second  offer  begins 
on  May  8  on  selected  toiletry  items  and 
will  consist  of  a  competition  with  the  top 
prize  of  a  trip  to  any  sporting  event  any- 
where in  the  world.  From  June  19  an- 
other consumer  offer  will  comprise  a 
sporting  picture  quiz  with  50  prizes  of 
£100  vouchers  from  Lillywhites. 

40,000  schools,  clubs  and  associations 
are  also  being  invited  to  take  part  in  the 
collection  scheme  and  the  group  collect- 
ing the  most  packs  will  receive  a  cup  to 
be  presented  by  a  number  of  sporting 
personalities  with  a  cheque  for  £250  to- 
wards sporting  equipment.  The  next  20 
groups  will  each  receive  a  cheque  to- 
wards equipment  and  another  £100  to- 
wards an  amateur  sporting  association  of 
their  choice.  In  addition  a  sporting  essay 
competition,  open  to  all,  will  have  a  top 
prize  of  £50.  A  range  of  in-store  point 
of  sale  material  will  support  this  scheme. 
Colgate-Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 

Max  Factor  launches 

Max  Factor  are  relaunching  their  Ultra- 
lucent  skin  care  range  which  includes 
ten  products,  all  of  which  are  uncartoned 
and  presented  in  light  unbreakable  pack- 
aging. A  new  lucite  permanent  display 
unit  merchandises  the  complete  range. 
The  product  for  normal  skin,  identified 
by  dark  blue  graphics  on  the  packs,  in- 
clude a  milky  cleanser  (£1.35),  a  facial 
freshener  (£1.35),  moisturiser  (£1.50)  and 
night  cream  (£1.65);  for  dry  skin,  recog- 
nisable by  brown  graphics,  a  creamy 


cleanser  (£1.35)  a  non-alcoholic  toner 
(£1.35),  enriched  moisturiser  (£1.50)  and 
an  enriched  night  cream  (£1.65).  An  eye 
cream  (£1.35)  and  a  firming  facial  mas- 
que (£1.50)  are  available  for  all  skin 
types.  From  June  Max  Factor  say  that 
this  skin  care  range  will  have  a  wider 
distribution  than  before. 

The  company  is  also  introducing  a 
Maxi-thick  double-lash  mascara  to  the 
Maxi  range  of  cosmetics  (£0.70).  It  is 
a  lash  thickener  which  is  said  to  be  resist- 
ant to  smudging,  smearing  and  flaking. 
It  is  described  as  a  smooth  creamy  fibre- 
free  formula  suitable  even  for  contact 
lens  wearers.  The  mascara  is  available 
in  black,  brownish  black  and  brown  and 
will  be  on  sale  from  June.  Max  Factor 
Ltd,  16  Old  Bond  Street,  London. 


Eylure's  Toesies 


Toesies  have  been  introduced  by  Eylure 
to  separate  toes  during  a  pedicure.  Simple 
strips  of  foam  rubber  neatly  divide  each 
toe  from  the  other  (£0.59)  and  can  be 
reused.  Eylure  Ltd,  Grange  Industrial 
Estate,  Cwmbran,  Gwent. 

Arden's  day  cream 

For  the  woman  who  wants  a  "no  make- 
up look"  but  also  wants  to  have  her  com- 
plexion protected,  Elizabeth  Arden  have 
introduced  an  All  Day  cream  (80ml  jar 
£4.50,  50ml  tube  £3.20).  This  is  a  lightly 
scented  non  greasy  cream  which  is  form- 
ulated with  a  sunscreen  plus  a  moisturiser 
to  guard  against  drying  hazards  of  the 
environment.  The  cream  is  available  in 
two  shades;  natural  and  golden  tan.  The 
company  has  also  added  a  new  kohl 
black  shade  to  their  creative  colouring 
pencil  range  (£1.10).  Elizabeth  Arden,  76 
Grosvenor  Street,  London  W1A  2AE. 


Rimmel's  new  skin 
care  system 

Rimmel  have  introduced  a  series  of  skin 
care  products  to  complement  their  exten- 
sive cosmetic  range.  There  are  eight  pro- 
ducts including  a  cleansing  milk  (£1.10), 
a  toning  lotion  (£1.10),  a  moisturing 
cream  (£0.99),  and  a  night  cream  all  for 
normal  skins  (£0.99);  a  cleansing  lotion 
for  oily  skins  (£1.10);  a  cleansing  milk 
(£1.10)  and  a  toning  lotion  for  dry  and 
sensitive  skins  (£1.10),  and  a  moisturising 
cream  for  dry  skin  (£0.99).  The  advertis- 
ing to  launch  this  new  skin  care  system 
will  appear  during  June  and  July  in  full 
colour  double  pages  in  Woman's  Own, 
Woman's  Story,  Woman's  Weekly,  She, 
True  Story,  True  Romances  and  other 
women's  magazines. 

The  self  service  dispenser  for  the  Rim- 
mel skin  care  series  has  a  base  measure- 
ment of  12in  by  20in  and  displays  the 
entire  initial  order.  It  will  be  delivered 
to  the  trade  in  mid-May  with  a  supply  of 
folders  to  help  consumers  choose  the 
right  products  for  their  skins.  Rimmel 
International  Ltd,  17  Cavendish  Square, 
London  Wl. 

Waterproof  Pearls 
of  Outdoor  Girl 

Waterproof  Pearls  is  a  new  range  of 
Waterproof  eye  shadow  from  Outdoor 
Girl  (£0.55)  which,  they  claim,  will  with- 
stand rain,  wind,  tears  and  swimming. 
They  come  in  plastic  tubes  for  finger 
application  and  are  available  in  six 
shades;  waterbaby  blue,  brown,  beige, 
green,  slate  and  white.  The  company 
have  also  added  a  new  shade  of  browny 
black  to  their  three  mascaras — runproof 
Marvelash  (£0.62),  Marvelash  (£0.62)  and 
Lashings  (£0.65). 

Outdoor  Girl  have  also  introduced  an 
eye  make-up  remover  lotion  (£0.52)  to 
take  off  the  waterproof  products.  It  is  an 
unperfumed  creamy  lotion  which  they 
say  is  mild  and  non-sensitising.  Outdoor 
Girl  Cosmetics,  Surbiton,  Surrey. 

Allurell  size 

Allurell  hairspray  is  now  available  in  a 
60g  size  (£0.55).  L'Oreal  (Golden  Ltd), 
18  Bruton  Street,  London,  W1A  1BX. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South;  NE — North-east;  A — Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Anadin:  All  except  U,  E 
Earth  Born:  All  except  E 
Foster  Grant:  All  areas 
Nivea:  All  areas 
Norsca:  All  areas 

Polaroid  sunglasses  &  model  1000:  All  areas 
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How  can  Britain 
ever  work  flat  out? 

Backache  in  Britain  is  rife. 

So  how  can  British  industry  expect  to 
surge  forward  with  countless  workers  flat  on 
their  backs? 

Yet  relief  can  be  quick  and  simple  with 
Doarfs  Backache  Pills. 

For  fifty  years 
this  tried  and 
tested  formula  has 
spelt  quick  and 
sustained  relief 
from  the  miseries  of  backache,  lumbago, 
fibrositis  and  muscular  rheumatism. 

So  help  get  the  nation  back  to  work 
with  Doan's  Backache  Pills.  PQjy^X 


BACKACH 

7*  analges, 


6  PILLS 


and  othe, 

"'"Qui  , 


Fulford  Williams  (International)  Limited, 
Cornwall  Road,  Hatch  End,  Pinner,  Middlesex. 


BACKACHE  PILLS 

A  Fulford  \Xrilhams  Product 
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We've  completely  reorganised  and  have  three  new  products,  two  Drug  Tariff 
dressings,  PARATULLE  and  LIONET  and  NATUDERM,  a  high  margin  (when  OTC)  skin 

film  replacement  cream  for  dry  skin. 
Order  from  your  wholesaler  today 


BURGESS  LION  OINTMENT* 

40gm 

Trade 
Ex  VAT 

£3.75  doz. 

VAT  on 
Trade 

£0.30 

Retail 
Inc.  VAT 

£0.45  each 

for  piles,  cuts,  grazes  &  boils 

90gm 

£5.55  doz. 

£0.44 

£0.66  each 

NATUDERM* 

40gm 

£0.71 

£0.06 

£1.15 

Skin  film  analogue  cream 

450gm 

£3.78 

£0.30 

£6.12 

PARATULLE* 

10: 10cm  x  10cm 

£0.60 

£0.05 

£0.97 

Individually  wrapped,  sterile 

10: 1 0cm  x  40cm 

£1.47 

£0.12 

£2.38 

paraffin  gauze  BPC. 

LIONET* 

10:  C 

£2.70 

£0.22 

£0.44  each 

Elastic  net  surgical  tubular 

10:  E 

£4.80 

£0.38 

£0.78  each 

stockinette 

10:  F 

£7.00 

£0.56 

£1.13each 

tOrug  Tariff 

10:  G 

£9.40 

£0.75 

£1.52  each 

For  further  information  please  contact  e==lu^m  Edwin  Burgess  Limited 

27  Uxbridge  Road,  Hayes,  M  iddx.  Tel.  01 -848  8521 .  *  Trade,™* 
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COUNTERPOINTS 


Simply  Sensational 
now  distributed 
nationally 

Poly  Simply  Sensational  (£0.95)  is  now 
being  introduced  in  the  Anglia,  Lan- 
cashire, Border,  Trident  and  Scottish  TV 
areas  to  complete  national  distribution. 

Newly-devised  display  trays,  25cm 
deep  and  45cm  wide,  are  vacuum 
formed  and  designed  to  use  singly  to 
hold  18  drums  of  the  product  or  in 
adjacent  pairs  to  provide  a  full  display  of 
the  shade  range.  There  are  also  a  shade 
guide  book  and  a  three-fold  full  colour 
show  card.  Halls  Hudnut,  Chestnut 
Avenue,  Eastleigh,  Hants. 

Secto  root  powder 

Many  plants,  especially  vegetables  of  the 
brassica  family,  are  susceptible  to  attack 
from  insect  pests  both  at  and  below 
ground  level.  For  this  reason  Secto  Co 
Ltd  have  introduced  Secto  root  and  stem 
insecticide  (200g  £0.70)  effective  against 
cabbage  root  fly,  lettuce  root  aphid,  cut- 
worms, millipedes  and  other  common 
soil  pests.  It  contains  a  dual  action  form- 
ula of  mercurous  chloride  and  Diazinon 
and  when  used  as  directed  will  not  taint 
the  vegetables;  an  applicator  spout  is 
incorporated  in  the  pack  design.  Secto 
Co  Ltd,  Carlinghurst  Road,  Blackburn. 

Professional 
approach  to 
health  foods 

A  call  to  inject  a  more  professional 
approach  into  the  health  food  trade  has 
come  from  the  newly  elected  chairman 
of  the  Health  Foods  Manufacturers 
Association — Mr  Neville  Kirby,  manag- 
ing director  of  Appleford  Ltd.  Mr  Kirby 
takes  the  view  that  although  the  market 
is  growing  it  is  still  regarded  as  being 
"folksy",  confined  as  it  is  largely  to  the 
devotees  of  the  health  food  shop.  "Right 
along  the  line  from  manufacturer  to 
consumer,  by  way  of  the  entire  mer- 
chandising and  retailing  operation,  we 
must  get  across  the  message  that  here 
we  have  something  that  is  different  but 
credible,  to  high  standards  and  necessary 
to  our  well-being.  The  consumer  is 
bombarded,  conditioned  and  sometimes 
confused,  by  the  very  sophisticated  tech- 
niques employed  by  general  food  manu- 
facturers. We  in  the  health  food  trade 
have  been  clinging  to  the  belief  that 
being  good  is  enough  but  it  is  not." 

The  Health  Foods  Manufacturers 
Association  has  recently  negotiated  an 
approved  Code  of  Advertising  Practice 
for  herbal  and  homeopathic  related  pro- 
ducts, with  the  Department  of  Health. 
Appleford  Ltd,  Poyle  Close,  Colnbrook, 
Slough,  Berks  SL3  QAB. 


Flashgun  from  Nissin 

Nissin  have  introduced  a  new  electronic 
flash  designed  for  Polaroid  Pronto  or 
2000  series  cameras.  It  will  also  fit  the 
Keystone  Wizard.  The  Nissin  FIP 
(about  £18)  has  a  one-touch  lever-lock 
which  positively  clamps  the  electronic 
flash  into  position  and  automatically 
links  it  with  the  camera's  flash  socket. 
The  guide  number  is  quoted  by  the 
makers  as  28  in  metres  (95  in  feet)  with 
Polaroid  film  or  100  ASA  (21  DIN).  The 
power  source  is  four  penlight  batteries 
which  provide  around  40  flashes  per  set, 
(150  with  alkaline);  flash  duration 
1 /500th  sec,  recycling  time  12-14  seconds 
and  there  is  an  open  flash  button.  With- 
out batteries  the  unit  weighs  8oz.  Dis- 
tributors Mayjair  Photographic  Supplies 
{London)  Ltd,  Hempstalls  Lane,  New- 
castle, Staffs  ST5  0SW. 

Leichner  news 

A  spring  campaign  from  Leichner 
features  the  merchandising  of  all  shades 
of  Duo  cream  powder  eye  shadows  with 
a  special  offer  on  Kamera  Klear  Flash 
Lash  mascara — down,  for  the  promotion- 
al period,  from  £0.75  to  £0.65.  Bubbly 
brown  is  a  new  shade  of  Flash  Lash 
mascara  which  is  featured  in  the  promo- 
tion alongside  mid-brown,  jet  black,  gun 
grey  and  navy  blue. 

Another  new  addition  is  a  range  of 
four  shades  of  kohl  pencils  (£0.45).  The 
shades  are  brown,  charcoal,  black  and 
slate  and  the  pencils  will  be  sold  into  the 
trade  in  a  cardboard  counter  unit  hold- 
ing twelve  of  each  of  the  four  shades. 
L.  Leichner  Ltd,  82  Brompton  Road, 
London  SW3. 


Injection  moulded 
veterinary  syringe 
from  Venesta 

Venesta  International  Packaging  have 
developed  a  special  injection  moulded 
plastic  syringe  for  a  range  of  Beecham 
veterinary  products.  The  drugs  are  dis- 
pensed in  an  oily  suspension  and  pre- 
vious syringes  used  by  Beecham  had  a 
leakage  rate  of  up  to  40  per  cent. 
Venesta,  part  of  Metal  Box,  designed  a 
syringe  plunger  with  a  series  of  flexible 
ring  seals  built  into  its  head.  To  prevent 
leakage  from  the  cap  on  the  barrel,  it 
is  moulded  with  three  sealing  points- — a 
snap-on  flange  at  the  base  of  the  nozzle, 
another  small  flange  half-way  up  the 
nozzle  and  small  pip  at  the  end  of  the 
cap  which  fits  into  the  tip  of  the  nozzle. 
Metal  Box  Ltd,  Queens  House.  Forbury 
Road,  Reading  RG1  3JH. 

2,000  jewellery  lines 

Lloyd  Cole,  an  importer,  manufacturer 
and  distributor  of  gold  and  silver,  is 
offering  some  2,000  jewellery  lines  includ- 
ing ear-rings,  charms,  bracelets,  rings, 
pendants,  brooches  and  chains.  Lloyd 
Cole,  37  College  Avenue,  Maidenhead, 
Berkshire  SL6  6A2. 

Braun  shaver 
promotion 

Braun  UK  are  offering  a  £5  refund  to 
customers  purchasing  a  Braun  micron 
shaver  between  now  and  lune  30.  A 
Press  advertising  campaign  announcing 
the  promotion  will  be  appearing  in  the 
Daily  Mail,  Daily  Mirror,  Daily  Express, 
Daily  Record,  the  Sun  and  the  TV 
Times.  Braun  Electric  (UK)  Ltd,  Dolphin 
Estate,  Windmill  Road,  Sunbury-on- 
Thames,  Middlesex. 

Law  relating  to  shops 

A  revised  edition  of  "The  law  relating 
to  shops"  by  H.  Samuels,  OBE,  MA, 
a  standard  work  on  the  shopkeeper's 
responsibilities  as  an  employer,  was  pub- 
lished in  1974  by  Charles  Knight,  a 
division  of  the  Benn  Group.  Despite 
the  passage  of  time,  much  of  the  in- 
formation is  still  valid,  but  because  the 
book  is  four  years  old,  the  price  has  been 
reduced  from  £4.35  to  £1.50. 

The  contents  of  the  book  include  a 
table  of  statutes,  shop  and  shop 
assistant,  shop  authorities,  the  shop 
assistant's  half-holidays  and  meal  times, 
young  persons,  early  closing  days, 
closing  hours,  Sunday  closing,  health, 
safety  and  welfare  of  shop  workers, 
claims  for  contribution  to  expenses. 
Charles  Knight  &  Co  Ltd,  25  New  Street 
Square,  London  EC4  3  J  A. 
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More  magic  fro 


When  is  a  hot  water  bottle,  more  than 
ust  a  hot  water  bottle? 

This  year,  we've  conjured  up  some 
exciting  answers. 

When  it's  a  Panda  Bear  hand  puppet. 

Or,  a  P.  Jama  Bear  or  Space  Mate, 
)yjama  case. 


And  when,  TV  favouril 
appear  on  their  own  nove 
bottles,  Mandelle  Mr.  Mei 

All  Mandelle  bottles  a 
ured  to  British  Safety  Sta 
our  novelty  range  conforr 
Toy  Specifications. 


Mandelle ! 


See  these  and  the  full  range  of  Mandelle 
Luxury  Hot  Water  Bottles  by  contacting  your 
nearest  distributor.  MdllClGllG 

Luxury  Hot  Water  Bottles 


Distributors: 

E.  Davids  &  Co.  Ltd 
London  N1  3PG 
Tel:  01  226  2446 

Dennis  E.  Riches  . 
Hornchurch,  Essex. 
Tel:  0708  44155 

Dolphin  Munday 
Sundries  Ltd 
Stoud,  Glos. 
Tel:  045  36  3893 

East  Midlands 
Toiletries  Ltd. 
Nottingham  NG11  61 
Tel:  0602  841444 

Fernan  (Sundries)  Lt' 
Stirling,  Scotland. 
Tel:  0786  2529 

Greenhays 
Sundries  Ltd. 
Widness. 

Tel:  051  424  1561  j 

S.  Haydock  &  Co.  Ltc 
Belfast. 

Tel:  0232  812054 

Jackel  &  Co.  Ltd. 
(All  Branches) 
Blyth. 

Tel:  06706  66771 

L.  Landaw&Co.  Ltd. 
London  NW10  4JR 
Tel:  01  965  9381 

Macton 

(South  Wales)  Ltd. 
Cardiff  CF4  7RB 
Tel:  0222  810432 

R.  A.  Norris&Co. 

(Reading)  Ltd. 

Reading. 

Tel:  0734  56677 

Paul  Murray  Ltd. 
Eastleigh,  Hants. 
Tel:  042  15  68444 

Raimes  Clark  &  Co.  L 
Edinburgh  6.  Scotlar 
Tel:  031  554  7551 

S.  W.  S  Sundries 

Felixstowe. 

Tel:  039  42  77664 

Unichem  Ltd. 
(All  Branches) 
Morden. 

Tel:  01  540  3831 

Vernon  Powell  Ltd. 
South  Croydon. 
Tel:  01  681  6761 

Wains  of 
Tunbridge  Wells 
Tel:  0892  21666 

Western  Trading  Co. 
Cardiff  CF4  3YS. 
Tel:  0222  26872 


i 


If 


Nurdin  &  Peacock  supply 
quality  O J.C.  products 
for  health  &  beauty  care... 


Continuing  high  costs  of  direct  selling  and 
distribution  have  encouraged  the  modern  trend 
towards  cash  and  carry  trading.  Nowhere  is  this 
more  so  than  in  the  'Health  and  Beauty  Care'  field. 
It  offers  you  freedom  of  choice  on  a  multitude  of 
famous  brand  products  ranging  from  health  foods 
to  paper  products,  in  many  cases  at  prices  under 
manufacturers'  best  list  terms  with  no  minimum 
order  penalties.  You  buy  what  you  want  when  you 
want-and  still  get  extra  discount.  Accounting 
procedures  are  minimal  and  you  use  us  as  your 
warehouse-releasing  your  storage  for  selling  space 


EXTRA  DRY 

SURE 


COLCHESTER 
Tel:  0206-71281 


HANWELL 

Tel:  579-5297 


NOTTINGHAM 

Tel:  0602  869  678/9 


PETERBOROUGH 


Tel:  098  382  6511/2/3       Tel:  0473-59059       Tel:  0733-231941 


ALDERSHOT 

Tel:  0252-26901 


AVONMOUTH 


Tel:  0273-418822       Tel:  592-7839 
593-3501 


Tel:  02752-5551/2/3     Tel:  0634-41621 


EASTLEIGH 
Tel:  0703  613127 


BARNHAM 

Tel:  0243-552628 


CHRISTCHURCH 

Tel:  02015-2071 


LOWESTOFT  PORTSMOUTH 

Tel:  0502-65168       Tel:  0705-63563 


NORTHAMPTON  RAYNES  PARK 
Tel:  0604-53012        Tel:  946-9111 


Tel:  0603-49029       Tel:  0734-585739 


SIDCUP 

Tel:  302-6237 


SOUTHEND 

Tel:  0702-526341/2 


STAINES 
Tel:  81-52515 


WALTHAM  ABBEY 
Tel:  9-715115 


WATFORD 
Tel:  92-43903 


For  further  information  contact  your  nearest  branch. 
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...at  attractive  profit 
margins  that  take  very 
good  care  of  you 


...here  are  just  a  few  examples  from  Elida/Gibbs  to 
tempt  you. 

We  have  many  more  other  famous  manufacturers' 
products  of  equal  renown.  Remember  you  only  buy 
what  you  want,  when  you  want  it. 


Product 

Pack  &  Size 

Our  Sellinc 
Price 

3 

R  SP 

Suggested 
Retail 

Profit  on 
Return 

Sunsilk  Hairspray 

12  x  standard 

2.71* 

44p 

32p  per  can 

23.7% 

Sunsilk  Hairspray 

12  x  large 

3  89* 

64p 

46p  per  can 

23  8% 

Sunsilk  Shampoo 
(price  marked  24p) 

12  x  standard 

1.91* 

24p  each 
special  price 

28  3% 

Sure  Deodorant 

6  x  large 

2.11* 

73p 

49p  each 

22  5% 

Signal  Toothpaste 

12  x  large 

2  26* 

41p 

26p  each 

21  7% 

Gibb's  Toothbrush 
Long  head/Short  head 

12's 

1.51* 

26p- 

18p  each 

24.5% 

Gibb's  Toothbrush  Junior 

12's 

1.34* 

24p 

16p  each 

24.5% 

•PLUS  VAT 


SUBJECT  TO  AVAILABILITY 


WITH 

FLUORIDE 


sturdiM  ^Peacock 


HEAD  OFFICE  Bl 


fV  V  We  do  not  compete  with  our  cus<  >  A" 
r-./'  We  neither  wish  nor  =»tp^." 


•RK  LONDON  SW20  0JJ. 

wp  nor  control  any  Chemists  or  Drug  Stores 
■embers  of  the  general  public. 
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Hay  fever  and  OTC  products 
used  in  its  treatment 

by  A.  Li  Wan  Po,  BPharm,  PhD,  MPS,  department  of  pharmacy,  University  of  Aston 


Hay  fever  (seasonal  allergic  rhinitis, 
seasonal  paroxysmal  rhinorrhoea  or 
pollenosis)  is  an  allergic  condition  ap- 
parently due  to  an  antigen-antibody 
reaction  in  the  nasal  mucosa  (1).  The 
usual  antigens  are  pollen  grains,  possibly 
following  lysis  by  enzymic  constituents 
of  nasal  mucus. 

The  mam  antigens  explain  the  very 
pronounced  seasonal  patterns  shown  by 
the  condition.  Diagnosis  is  usually  easy 
as  attacks  only  occur  during  the  pollen 
season.  Although  allergic  rhinitis  rarely 
produces  medically  serious  or  life 
threatening  symptoms  it  is  nonetheless 
a  depressing  condition  for  the  patient.  It 
is  difficult  to  assess  and  to  quantify  but 
in  one  study  (2)  12  per  cent  of  the 
sample  claimed  to  suffer  from  hay  fever. 
It  appears  to  be  less  prevalent  in  those 
aged  55  years  or  over,  possibly  as  a 
result  of  auto-desensitisation.  Certain 
immigrant  groups  such  as  West  Indians 
are  also  more  susceptible  to  it  (3). 

The  main  symptoms  in  order  of 
frequency  are  sneezing,  stuffy  nose,  red 
itchy  eyes,  wheezing  and  coughing  (2). 
The  attacks  last  for  a  few  hours  and 
are  usually  less  tolerable  in  hot  and 
humid  climates  although  the  pollen 
count  is  highest  in  dry  weather.  There 
is  usually  a  spontaneous  remission  after 
several  years,  although  some  patients 
subsequently  develop  pollen  asthma. 

Treatment 

There  are  two  main  approaches  to  the 
treatment  of  allergic  rhinitis — specific 
desensitisation  and  drug  therapy.  Speci- 
fic desensitisation  would  appear  to  be 
the  only  method  offering  long  term 
relief,  but  even  then  success  can  be 
unpredictable.  In  view  of  the  cost,  the 
potential  risk  of  anaphylaxis  and  the 
possibility  of  immune  disorders,  the 
method  would  appear  to  be  justifiable 
only  after  antihistamines  and  intranasal 
corticosteroids  have  failed  (4).  Treatment 
for  three  consecutive  seasons  is  also 
necessary  for  long  term  relief. 

Drug  therapy  is  based  on  three  main 
groups  of  compounds — the  antihista- 
mines, the  corticosteroids  and  the  decon- 
gestants. More  recently,  sodium  cromo- 
glycate  has  been  tried  in  allergic  rhinitis 
and  variable  results,  mainly  positive, 
have  been  reported  using  nasal  insuffla- 
tions and  drops  (5-9).  It  is  thought  that 
this  compound  works  by  preventing  the 
antigen-antibody  reaction  from  disrupt- 
ing the  mast  cells  and  releasing  hista- 
mine and  other  vascoactive  compounds. 
Because  of  its  cost,  its  main  justification 
would  appear  to  be  its  usefulness  in 
reducing  corticosteroid  dosages  in  the 
more  severe  cases  of  hay  fever.  Corti- 
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costeroids  are  fairly  frequently  prescribed 
in  such  cases  and  the  intranasal  appli- 
cation is  usually  preferred  because  of 
the  lower  risk  of  side-effects  such  as 
adrenal  suppression.  For  the  self-treat- 
ment of  allergic  rhinitis,  choice  of  a 
suitable  product  rests  almost  exclusively 
on  the  antihistamines  and  the  decon- 
gestants. 

Antihistamines 

Antihistamines  are  useful  because  in 
allergic  rhinitis  the  antigen-antibody 
reaction  leads  to  the  release  of  hista- 
mine which  initiates  the  local  inflam- 
matory response.  A  recent  survey  (10) 
indicated  that  in  June  1976  at  the  height 
of  the  hay  fever  season,  on  certain 
days,  as  many  as  30  per  cent  of  the 
prescriptions  dispensed  included  an 
antihistamine  preparation  and  an  aver- 
age figure  of  17  per  cent  was  found 
for  the  month  of  June.  A  second  survey 
(11)  indicated  that  over  30  per  cent  of 
the  patients  buying  antihistamine  pro- 
ducts sought  advice  from  pharmacy 
staff.  The  opportunity  for  patient  coun- 
selling in  hay  fever  treatment  can  there- 
fore be  gauged. 

The  antihistamines  may  act  through 
several  mechanisms,  but  their  primary 
effect  is  competitive  antagonism  to  hist- 
amine. They  appear  to  be  able  to  occupy 
the  histamine  receptors  without  initiat- 


ing the  histamine  effects.  This  competi- 
tive antagonism  is  to  be  contrasted  with 
the  physiological  antagonism  exhibited 
by  sympathomimetic  agents  such  as 
adrenaline.  Currently  two  distinct  types 
of  histamine  receptors  (IT  and  IT)  are 
known.  H-.  receptors  (12)  have  recently 
attracted  much  attention  as  a  result  of 
the  availability  of  cimetidine,  an  agent 
which  appears  to  have  specificity  for 
these  receptors,  making  it  useful  in  the 
treatment  of  peptic  ulcers.  The  antihis- 
tamines used  in  the  treatment  of  allergic 
rhinitis  are  histamine  H.  receptor 
antagonists  and  all  further  discussion 
will  be  about  these. 

Antihistamines  are  usually  arbitrarily 
classified  into  chemical  groups  and 
several  classifications  have  been  used. 
Table  1  lists  the  antihistamines  in  five 
major  chemical  groups.  Most  antihista- 
mines possess  a  cyclic  nucleus  linked 
to  a  side  chain  and,  except  for  the 
phenothiazines,  the  groups  are  named 
after  the  side  chains  indicated  by  the 
boxed  areas  of  the  formulae. 

A  knowledge  of  the  chemical  classi- 
fications of  the  antihistamines  is  useful 
when  evaluating  medical  literature  and 
also  because  when  a  patient  fails  to 
respond  to  one  particular  antihistamine, 
an    alternative    product    from  another 
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Table  1.  Chemical  classification 


Ethylene  diamine  derivatives  eg  Alkylamines  eg  chlorpheniramine.  Others 

|j  tripelennamine.  Other  members  of  group         — pheniramine,  brompheniramine 
methapyrilene,  pyrilamine,  antazoline 


.CH, 


CH;-0-CH2-CH2-N 


CH, 


CH, 


Ethers  or  ethanolamine  derivatives  eg 
diphenhydramine.  Others  doxylamine, 
carbinoxamine,  mebrophenhydramine 


CH2-CH-N 


CH3 


CH3 


CH — rN  N-j — CH 


Phenothiazines  eg  promethazine 
CHa 

/  \ 


CI 


Piperazine  derivatives  eg  meclozine.  Others — cyclozine 
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How  to  build  a  reputation 
by  word  of  mouth. 


Giving  customers  advice  on 
minor  health  problems  can  take  a 
lot  of  time. 

But,  if  you  recommend 
reliable  treatments  like  Bonjela, 
you'll  be  rewarded  with  a  reliable 
reputation. 

Bonjela  is  the  best  answer  for 
mouth  ulcers,  denture  discomfort- 
and  babies' teething.  Clinical  trials 
have  shown  that  in  75%  of  cases, 
it  stops  pain  inside  3  minutes  (1) 
and  is  effective  for  up  to  3  hours. 
That's  because  it  contains  Choline 
Salicylate,  a  soluble,  non-irritant 
analgesic. 

So  recommend  Bonjela. 

Our  prominent  display  unit 
works  as  a  recommendation  too- 
and  figures  show  that  it  can  expand 
your  sales  significantly. 

Bonjela.  A  kindness 
is  always  remembered. 


bonjela 

The 
3 -minute 
smile 


CD 


Reference:  1  .VNfeg.,  MH  (1965).  Journal  New  Jersey  Dental  Society  37,169.  Further  information  is  available  from  Lloyds  Pharmaceuticals  Ltd.,  Reckitt  &  Col  man  Pharmaceutical  Di* 
Preparations  containing  aspirin  should  not  be  given  to  babies  during  treatment  with  Bonjela.  Product  Licence  No. 


,  Hull. 
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How  to  satisfy 
your  most  demanding  customers 


Thecry  is  going  up.  When  they  start  on  Nursery  Newborn  teats  they  want 
to  carry  on  with  the  same  soft,  yet  resilient  latex. 

And  they  can,  by  progressing  to  Freflo  and  then  to  Variflo  variable  flow 
rate  teats. 

They're  happy  too,  with  lightweight  Nursery  Polycarbonate  feeding 
fcottlesand  supremely  comfortable  in  super  soft  and  absorbent  Nursery  throw 
•way  nappies. 

Not  to  mention  the  contentment  of  Flexi-ring,  Hushmaster  and  Ortho- 
dontic hygienic  soothers. 

Such  a  volume  of  opinion  can't 
ad  unanswered.  Order  your  stocks  of 
Wursery  products  early  to  meet  the 
4»mand  of  consumer  advertising. 


r^Griptight 


!3~D80B 

byGriptight 


Lewi:  Woolf  Griptight  Limited,  Home  Sales  Department,  144  Oakfiekl  Road, 
Selly  Oak,  Birmingham  B29  7EE.Telephone  021-472  421 1. 
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chemical  group  may  be  suggested  (13). 
Additionally,  certain  side  effects  may 
be  more  pronounced  with  derivatives 
of  one  chemical  group  than  of  another 
as  can  be  seen  from  table  2. 

The  choice  of  antihistamine  will 
depend  on  potency,  duration  of  action, 
toxicity  and  dosage  form.  The  relative 
potencies  of  the  antihistamines  are 
reflected  in  their  relative  recommended 
dosage  (table  3).  Most  have  a  duration 
of  action  of  about  three  to  four  hours 
although  a  few  may  be  effective  for  up 
to  24  hours.  The  suggested  dosage 
frequency  given  by  manufacturers  is  a 
good  indicator  of  length  of  action. 

Drowsiness  is  by  far  the  most  common 
unwanted  side  effect  of  antihistamines 
although  in  certain  cases  this  is  actually 
exploited.  Alcohol  and  other  depressant 
drugs  are  obviously  contraindicated. 
Much  effort  has  been  placed  in  pro- 
ducing antihistamines  with  little  or  no 
depressant  effects.  Although  it  is  true 
to  say  that  certain  of  the  antihistamines 
are  generally  less  sedative  (14,15)  than 
others,  all  products  available  can  pro- 
duce drowsiness  in  susceptible  patients. 
This  side  effect  is  generally  more  pro- 
nounced with  the  ethanolamine  and  the 
phenothiazine  derivatives  than  the 
alkylamines. 


Table  2.  Properties  of  antihistamines. 


Sedation 

Anticholinergic 

off  ortc 

G.I.  upset 

Others 

Ethylene  diamine  derivatives 

+ 

+ 

+  +  + 

Ethanolamine  derivatives 

+  +  + 

+  +  + 

+ 

AlUulaminoQ 
aa  i  r\  y  i  cu  1 1 1 1  ico 

.i. 

J  L 

i  r 

_|_ 

Phenothiazines 

+  +  + 

+  +  + 

+ 

photo- 
sensitisation 

Piperazines 

+ 

+ 

+ 

shown  to  be 
teratogenic 
in  animals 

+  +  +  well  marked  effect.    +  +  moderate  effect.    +  effect  present. 


Anticholinergic  effects  which  include 
mucous  drying  (which  may  be  useful  in 
the  initial  stages),  tachycardia,  decreased 
gastro-intestinal  motility  and  blurring  of 
vision  can  occur  fairly  frequently, 
especially  with  the  ethylene  diamines. 

Decreased  lactation,  loss  of  appetite, 
nausea,  diarrhoea  and  vomiting  have 
also  been  reported  as  side  effects  of 
antihistamines.  Occasionally  more  seri- 
ous side  effects,  including  blood  dyscra- 
sias,  have  resulted.  The  antihistamines 
also  have  the  potential  to  stimulate 
higher  centres  and  thereby  produce 
convulsions  (16)  and  so  should  never  be 
given  to  major  epileptics.  Foetal  abnor- 
malities have  been  shown  in  laboratory 
animals  (17)  and  therefore  antihista- 
mines, in  particular  the  piperazine 
derivatives,  should  not  be  given  to 
pregnant  women. 

Most  antihistamines  have  an  onset  of 
action  about  15  to  20  minutes  after 
ingestion.  Their  excretion  patterns  and 
hence  their  length  of  action  may  be 
significantly  different  (18).  Peak  per- 
formance  could  also  be  different  and 


this  in  turn  could  affect  the  time  of 
onset  of  side  effects  (19).  Hence  the 
assumption  that  if  a  patient  takes  an 
antihistamine  several  hours  before  driv- 
ing, he  can  drive  safely,  can  be  danger- 
ous as  drowsiness  does  not  reach  its 
peak  until  many  hours  after  ingestion. 
The  safest  approach  would  be  for  the 
patient  to  try  the  antihistamine  for 
several  days,  to  see  if  he  is  susceptible 
to  drowsiness,  before  attempting  to  drive 
or  operate  machinery. 

Various  useful  antihistamines  have 
short  half-lives  and  to  overcome  repe- 
titive dosing  at  short  intervals  many 
have  been  formulated  as  sustained 
release  dosage  preparations  (20,21,22). 
Triprolidine,  which  is  usually  active  for 
about  three  to  four  hours  (23)  when 
formulated  as  a  sustained  release  pre- 
paration, still  possesses  significant  acti- 
vity 24  hours  after  ingestion  (24).  Besides 
prolongation  of  action  and  improved 
patient  compliance,  formulation  of 
drugs  as  sustained  release  preparations 
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Table  3. 

Product 

Manufacturer 

Presentation  Strength 

Lowest 

Dose  frequency 

Composition  Note 

recommended 

dose  (adults) 

Actidil 

Wellcome  Foundation  Ltd 

tablets 

2.5mg 

1 

every  four  to 

triprolidine 

elixir 

2mg  per  5ml 

six  hours 

hydrochloride 

Anthisan 

May  and  Baker 

tablets 

100mg 

three  times  daily 

mepyramine  maleate 

elixir 

25mg  per  5ml 

1 

Benadryl 

Parke-Davis 

capsules 

25mg 

1 

three  times  daily 

diphenhydramine 

and  one  at  night 

hydrochloride 

Daneral  SA 

Hoechst 

tablets 

75mg 

1 

one  at  night 

pheniramine  maleate  S/R 

Dimotapp 

A.  H.  Robins 

tablets 

12mg 

1  to  2 

every  12  hours 

'brompheniramine  S/R 

LA 

1 5mg 

maleate 

15mg 

phenylephrine  HC  I 

phenylpropanolamine  HCl 

elixir 

4mg 

5  to  10ml 

every  four  hours 

brompheniramine  maleate 

5mg 

5mg 

Dimotane 

A.  H.  Robins 

tablets 

4mg 

1  to  2 

every  four  hours 

brompheniramine  maleate 

elixir 

2mg  per  5ml 

10ml 

every  four  hours 

brompheniramine  maleate 

Dimotane  LA  A.  H.  Robins 

tablets 

12mg 

1 

every  12  hours 

brompheniramine  maleate  S/R 

Eskornade 

S.K.  &  F 

capsules 

5mg 

1 

every  12  hours 

'diphenylpyralline  S/R 

50mg 

HC  I ,  phenylpropanolamine 

2.5mg 

HC  I ,  isopropamide 

Eskornade 

S.K.  &  F 

syrup 

1.5mg 

10ml 

three  times  daily 

*diphenylpyralline 

50mg 

HC  I ,  phenylpropanolamine 

2.5mg 

HC  I ,  isopropamide 

Histryl 

S.K.  &  F 

capsules 

5mg 

1 

every  12  hours 

diphenylpyralline  HCl  S/R 

paediatric 

2.5mg 

diphenylpyralline  HCl  S/R 

capsules 

elixir 

1.5mg  per  5ml 

10ml 

four  times  daily 

diphenylpyralline  HC  I 

Piriton 

Allen  &  Hanburys 

tablets 

4mg 

1 

three  times  daily 

Spandets 

12mg 

1 

every  eight  hours 

chlorpheniramine  maleate  S/R 

Duolets 

8  mg 

1 

every  eight  hours 

S/R 

syrup 

4mg  per  10ml 

10ml 

three  times  daily 

Phenergan 

May  and  Baker 

tablets 

10mg 

1 

twice  daily 

promethazine  HC  I 

tablets 

25mg 

1 

one  at  night 

elixir 

5mg  per  5ml 

•Antihistamine  component.   S/R  Sustained  release 

preparation. 
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BEECHAM 
HOME  MEDICINES 

The  Business 
Builders 


$mlf  am  bulletin 


BEECHAM  PROPRIETIES  BRENTFORD  MIDDX 


Diocalm-all  the  signs  foretell 

SUPER  SUMMER  FOR 
CHEMISTS 

1V/TORE  people  going  abroad  than  ever  before.  Package  holidays 
sold  out.  Ferries,  planes  booked  solid.  This  is  what  every  travel 
agent  reports  this  year.  And  this  is  why  it's  going  to  be  a  record 
summer  for  Diocalm. 

Today,  virtually  unopposed,  the  only  widely  known  antidiarrhoeal 
tablet  available  off  prescription,  Diocalm  is  backed  year-round  by  heavy 
advertising  support.  Through  summer  that  support  takes  on  a  new  twist 
with  new  ads  and  new  high-frequency  appearances. 


Chemists'gain 

ALL  of  which  means  a  big  gain  for 
chemists.  Because  Diocalm  is  a 
chemist-only  brand.  When  customers 
want  it  -  and  this  year  they  will 
more  than  ever  -  they  must  come  to 
the  pharmacy.  It's  a  golden  oppor- 
tunity in  every  sense. 


SBTLERS  SPEED 
FURTHER  AHEAD 


NO  question  about  it,  new  Setlers  have 
found  the  formula  for  success.  Since 
relaunch  with  20%  more  relief-giving 
ingredients  the  brand  has  sped  further 
and  further  ahead  and  now  stands  joint 
No.  2  in  the  market. 

Predictions  are  that  it  won't  wait 
there  for  long  but,  with  continued  heavy 
press  support  and  concentrated  summer 
TV  to  come,  will  very  soon  take  off  again. 

New  way  to 
cleanup 

OUTSTANDING  success  in 
clearing  spots  and  pimples 
means  that  chemists  every- 
where are  cleaning  up  on 
Clean  and  Clear,  Beecham's 
new  scientific  acne  treat- 

ment-  An  instant  win- 

ner with  teenagers, 
this  chemist-only 
brand  is  scheduled 
for  a  further 
£200,000  worth  of 
advertising  sup- 
port. Altogether, 
the  message  is 
clear:  to  clean  up 
more,  stock  up 
more. 


Noclioquinol 

TO  maximise  it,  retailers  need  do 
only  three  things:  Stock  up  with 
Diocalm.  Display  Diocalm  well.  And 
remind  customers  that  Diocalm  con- 
tains no  clioquinol  and  may  be  taken 
with  confidence.  This  simple  triple 
action  will  bring  its  own  rewards  - 
for  chemists  and  their  customers. 


SECRET  SALES  WEAPON! 

More  than  just  an  eye-catching  show- 
card,  this  attractive  face  conceals  a 
handy  dispenser  for  use  only  by  counter 
staff  -  an  easy  way  to  speed  sales. 


Winning  double 


ALWAYS  big  sellers  in  summer, 
Germolene  Footspray  and  All  Fresh 
Clean-up  Squares  this  year  get  an 
extra  boost  -  customer  incentives, 
sales-making  display  and  support. 

All  Fresh  is  available  in  a  special- 
price  pack  so  retailers  can  pass  on 
savings  to  stimulate  sales.  Footspray 
again  comes  with  the  ever  popular 
25%  extra.  And,  for  this  brand,  tbere's 
renewed  summer-long  advertising. 

A  combined  display-dispenser 
rounds  off  the  push  for  both  brands 
and  more  than  earns  its  place  on 
counter  or  gondola. 


Clean: 


GROWING  NEEDS- 
GROWING  SALES 

SUMMER  weather,  summer  holidays  .  . 
when  these  arrive,  Dinneford's  Gripe 
Mixture  and  All  Fresh  Baby  Bottom 
Wipes  always  come  into  their  own. 

That's  why  it's  wise  to  stock  up  more 
than  usual  with  both  brands.  And  to  do 
it  now  -  before  mums  come  in  demanding 
Dinneford's  for  grouchy  babies  and  the 
Wipes  to  ensure  nicer  nappy  changes 
away  from  home. 


NEWS 
FLASH! 


FIELD  reports  show  cold,  flu,  coughs 
still  about.  A  warning  to  keep  high  stock 
levels  of  Beechams  Powders,  Hot  Lemon, 
Night  Nurse  Cold  Remedy,  Veno's  Cough 
Mixtures  and  Mac  Lozenges. 
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may  also  reduce  local  irritation  of  the 
gastro-intestinal  mucosa.  It  is  known 
that  the  symptoms  of  seasonal  allergic 
rhinitis  show  a  diurnal  variation  (2) 
such  that  symptoms  are  worst  in  the 
morning.  A  sustained  release  prepara- 
tion taken  late  at  night  could  therefore 
produce  maximal  effects  when  they  are 
most  needed. 

Other  aspects  of  dosage  form  design 
should  also  be  considered  in  patient 
counselling.  Most  pharmacists  have  come 
across  patients  who  are  unable  or  un- 
willing to  swallow  solid  dosage  forms 
so  that  an  elixir  may  be  advised.  Some 
of  the  symptoms  of  hay  fever  may  be 
so  well  defined  and  isolated  from  others 
that  it  is  tempting  to  treat  the  most 
troublesome  symptom  in  isolation  and 
an  eye  drop  or  a  nose  drop  is  prescribed. 
Antazoline  has  been  claimed  to  be  the 
antihistamine  least  likely  to  irritate 
mucous  membranes  (24A).  In  advising 
patients  it  may  be  useful  to  remember 
that  almost  all  drugs  applied  topically 
within  the  nose  may  impair  ciliary  action 
(25)  and  may  cause  sensitisation  (26,27). 
Impairment  of  ciliary  action  caused  by 
disturbances  in  the  innervational 
rhythms  of  the  nose  may  have  serious 
effects  on  the  patients  in  that  secondary 
infection  may  settle  in  more  easily.  If 
a  patient  insists  on  a  topical  nasal  pre- 
paration a  spray  is  to  be  preferred  to 
a  drop  as  it  is  usually  more  effectively 
applied  than  nasal  drops  (28)  and 
systemic  absorption  is  less  likely. 

The  recommended  dose  of  a  given 
antihistamine  will,  as  with  all  other 
drugs,  depend  on  the  age  and  state  of 
the  patient.  With  antihistamines,  varia- 
tion in  response  is  unusually  common 
so  that  dosage  needs  to  be  individualised 
and  the  patients  will  have  to  be  in- 
formed of  this. 

The  salt  used  is  often  based  on  the 
physical  properties  of  the  product. 
Solubility  and  ease  of  crystallisation  may 
be  improved.  Taste  and  hence  patient 
acceptability  may  he  altered.  Sometimes 
different  salts  of  the  same  compound 
may  have  different  biological  effects. 
Thus  the  chlorotheophyllinate  of  diphen- 
hydramine— dimenhydrinate — is  gener- 
ally thought  to  have  better  antiemetic 
properties  than  diphenhydramine  hydro- 
chloride. Toxicity  may  also  be  signifi- 
cantly different.  The  1.5  naphthalene 
disulphonate — napadisylate — salt  of  me- 
bydrolin  is  much  less  toxic  on  tissues 
than  the  hydrochloride  (29).  A  know- 
ledge of  these  possibilities  is  essential 
for  effective  patient  counselling. 

Decongestants 

Sympathomimetic  compounds  are  used 
both  orally  and  topically  (table  4).  When 
applied  topically  they  stimulate  the  a 
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adrenergic  receptors  and  cause  vasocon- 
striction thus  reducing  the  blood  flow  in 
the  engorged  nasal  area.  One  of  the  main 
problems  with  topical  decongestants  is 
that  once  the  activity  wears  off  compen- 
satory vasodilation,  better  known  as  the 
"rebound  effect",  sets  in  and  could  be 
worse  than  the  initial  problem  (30).  To 
minimise  this  risk  they  should  be  used 
sparingly,  for  short  periods  and  only  the 
long  acting  products  should  be  chosen 
(31,  32).  In  one  study  (33)  addition  of 
aromatic  oils  such  as  menthol  was 
shown  to  reduce  the  amount  of  the 
active  drug  inhaled  by  patients.  Al- 
though menthol  possesses  mild  decon- 
gestant activity  the  difference  could  not 
be  attributed  to  this  property.  Hence 
formulation  can  affect  a  product  posi- 
tively. 

Sympathomimetic  compounds  given 
orally  usually  have  a  longer  duration 
of  action.  However,  since  adrenergic 
receptors  are  widely  distributed  in  the 
body,  their  effects  are  less  specific  than 
with   topical   applications.   Drug  inter- 


actions are  also  more  likely.  Sympatho- 
mimetics should  not  be  given  to  patients 
with  hyperthyroidism,  hypertension,  dia- 
betes mellitus  and  ischaemic  heart 
disease  (34).  Patients  with  hyperthy- 
roidism are  already  predisposed  to  car- 
diac irregularities  (35)  and  further 
challenge  by  sympathomimetic  agents  is 
certainly  unwarranted.  Additional  peri- 
pheral vasoconstriction  caused  by  the 
sympathomimetic  agents  will  increase 
the  mean  iblood  pressure  and  may  ad- 
versely affect  hypertensive  patients.  Oral 
sympathomimetics  will  also  increase  the 
blood  sugar  level  which  is  highly  un- 
desirable in  diabetics,  especially  those 
who  are  insulin  dependent.  These  drugs 
may  increase  heart  rate  and  in  patients 
with  ischaemic  heart  disease  the  end 
result  could  be  an  acute  anginal  attack 
or  even  a  myocardial  infarction. 

Sympathomimetic  amines  can  interact 
with  a  whole  series  of  pharmaceuticals. 
The  most  widely  known  interaction  is 
with     monoamine     oxidase  inhibitors. 
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Table  4.  Topical  nasal  products. 

Proriiict 

Pnmnncitinn 

Mani  if  a/*ti  iror 

Dose  frequency 

nhpnv/lpnhri  np 
\j\  ici  iyic|ji  ii  ii  io 

Mpnlpv/  SL  lamoc 

IV! CI  i icy  CX  JCll  1  Itro 

every  three  hours 

1 1 y  vj i  \J\j i  nui  iuc  \J . <J  . o 

methapyrilene 

hvdrnrhlnriHp  0  9% 

cetylpyridinium  C1 

0.02% 

thiomersal  0.001  % 

Dri^tan  micit 

! — /  1  IOIQM  IIIIOl 

Phpnvlpnhrinp 
r  i  ic  i  i y  i kz^j i  ii  ii  it; 

Intprnatinna  1 

II  HCI  1  IqUUI  Id  I 

every  three  hours 

hx/Hrnrhlnririp  0  ^0% 

v^i  ici  i  iii/di  nu 

nhoniramino 

yj\  IOI  III  CM  Ml  1  It 

malpafpO  ?0% 

FpnrtY  Hrnnc 
rci  iuauiu|Jo 

n  ici  lyicpi  n  ii  it; 

twice  daily  to  four  hourly 

hydrochloride  0.5% 

rhlnrhntnl  0 

Vsl  IIUI  LyUlUI  \J.*J\J  /O 

spray 

Phpnvlpnhrinp 

r  1  ici  ly  ICUI  II  II  u 

Rnnte  1  tri 

every  three  or  four  hours 

r  lyurucniuriuc  u.o  /o 

Hayphryn  spray 

Phenylephrine 

Winthrop  Laboratories 

every  three  or  four  hours 

hydrochloride  0.5% 

thenyldiamine 

hydrochloride  0.1% 

llliadin  mini 

Oxymetazoline 

E.  Merck  Ltd 

drops 

hydrochloride  0.5% 

llliadin  mini 

Oxymetazoline 

paediatric  drops 

hydrochloride  0.025% 

Neophryn  drops 

Phenylephrine 

Winthrop  Laboratories 

every  three  or  four  hours 

hydrochloride  0.25% 

spray 

Phenylephrine  HCI 

0.50% 

every  three  or  four  hours 

Otrivine  spray 

Xylometazoline 

Ciba  Laboratories 

twice  or  three  times  daily 

and  drops 

hydrochloride  0.1% 

Otrivine  Antistin 

Xylometazoline 

Ciba  Laboratories 

twice  daily 

spray  and  drops 

hydrochloride  0.05% 

antazoline 

sulphate  0.5% 

Penetrol  inhalant 

Menthol  17.5% 

Crookes  Laboratories 

cajuputoil2.5% 

lavender  oil  8.0% 

eucalyptus  oil  7.5% 

otto  lavand  4% 

peppermint  oil  0.2% 

IMS  60  per  cent 

VickSinex 

Oxymetazoline  0.05% 

Richardson 

twice  daily 

nasal  spray 

menthol  0.025% 

Merrell  Ltd 

camphor  0.01 5% 

eucalyptol  0.0075% 

aqueous  system 

Eyedrops 

Otrivine 

Xylometazoline 

Ciba  Laboratories 

twice  daily 

Antistin 

hydrochloride  0.05% 

antazoline 

sulphate  0.05% 
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Vernon-Carus  Ltd. 

pioneered  commercially 
produced  Sterile  Dressing 
Packs  in  the  United 
Kingdom  almost  twenty 
years  ago  and  have  led 
the  field  ever  since. 

*Vernaid^ 

The  BRAND  LEADER 


Bfi,%G  PACKS 


CONFORMING  TO  THE 

N  H  S.  DRUG  TARIFF  SPECIFICATION 


Vernon-Carus  Ltd. 

PENWORTHAM  MILLS 
PRESTON    LANCS   Tel  44493/8 


Obtainable  from  all  wholesale  chemi 


lists  j 

mmmmmam 


I 


ORALCER 


CONTROLLED  RELEASE     F      imiTlj  AriUI 

pellets  §  MOUTH  ULCERS 

Retail  Price  35d  .     Trade  Price  £2.60  per  dozen 
Available  from  your  local  wholesaler  and  from  Vestric  Ltd. 

Vitabiotics  Ltd.      1.  Beresford  Avenue,  Wembley  (Middx.) 


I 


The  essential  reference  for  every  pharmaceutical 
retailer,  wholesaler  and  manufacturer.  Send  for  your 
copy  today: 
Chemists  Druggist, 
25  New  Street  Square, 
London,  EC4A3JA. 


Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 


J 


Xhovsilirie 


for  nappy  rash 


OurnewThovaline  retail  unit  will  replace 
the  present  40g  size,  providing  a  more 
attractive  and  convenient  unit  to  the  customer. 
The  newThovaline  50g  unit  is  presented  in 
convenient  packs  of  one  dozen. 
Make  sure  you  specify  the  new  50g  size  when 
ordering  from  your  Wholesaler. 


lion  Laboratories  (Hamilton)  Ltd. 
Lome  Street,  Hamilton,  Scotlana. 
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OTC  products 
for  hay  fever 

Continued  from  p719 

Concomitant  administration  of  these 
drugs  could  result  in  potentially  fatal 
hypertensive  crisis  (36,  37,  38)  and  should 
therefore  be  carefully  avoided.  The 
antihypertensive  action  of  guanethidine, 
bethanidine,  debrisoquin  and  other  anti- 
hypertensives which  work  primarily  by 
blocking  the  release  of  noradrenaline 
from  the  sympathetic  nerve  endings  can 
be  reduced  by  sympathomimetics,  owing 
to  competition  for  the  same  receptors 
(39).  A  short  discussion  of  the  more 
widely  used  sympathomimetic  agents 
follows. 

Ephedrine — an  effective  decongestant 
especially  when  applied  topically.  It  also 
has  'bronchodilator  properties  when  given 
orally  and  stimulates  the  CNS.  It  has 
to  be  administered  three  to  four  hourly 
and  is  preferably  avoided  in  the  evenings 
to  avoid  disturbing  the  sleep  patterns. 

Naphazoline — a  potent  vasoconstrictor 
with  depressant  activity  when  absorbed 
systemically.  Irritation  and  stinging  are 
fairly  commonly  experienced  after 
topical  application.  It  is  usually  effective 
for  four  to  six  hours  when  applied  intra- 
nasally. 

Oxymetazoline — a  long  acting  deconges- 
tant. Twice  daily  applications  are  usually 
adequate  and  in  some  instances  a  single 
application  may  give  relief  for  up  to 
16  hours.  Several  favourable  reports  in 
allergic  rhinitis  have  been  presented 
(40,  41). 

Phenylephrine — a  useful  decongestant.  It 
is  unfortunately  short  acting  (about  four 
hours)  and  is  also  fairly  irritant  for  the 
nasal  mucosa.  Phenylephrine  is  contra- 
indicated  in  pregnancy  where  it  may 
cause  foetal  hypoxia  (41). 
Phenylpropanolamine — more  active  than 
ephedrine  as  a  vasoconstrictor  but  less 
active  as  a  bronchodilator.  Relatively 
small  doses  (50mg)  have  been  reported 
to  cause  transient  hypertension  in 
patients  (43,  44).  It  also  has  less  CNS 
stimulant  activity.  Even  then  temporary 
acute  psychoses  have  been  reported  (45). 
Pseudoephedrine — an  effective  nasal  de- 
congestant (46)  and  may  be  preferable 
to  ephedrine  because  it  has  less  cardio- 
vascular and  CNS  effects  (47,  48).  When 
combined  with  triprolidine  the  product 
has  been  shown  to  be  more  effective 
than  either  drug  used  singly  (49). 
Xylometazoline — long  acting  deconges- 
tant. One  study  however  showed  very 
little  difference  between  0.5  per  cent 
saline  solution  and  0.1  per  cent  xylo- 
metazoline hydrochloride  solution  for 
the  relief  of  nasal  catarrh  (50). 

Compound  preparations 

Isopropamide  iodide  is  an  anticholinergic 
drug  with  peripheral  effects  similar  to 
atropine  and  will  therefore  reduce  bron- 
chial  secretions   (51).    However,  since 


many  antihistamines  have  atropine-like 
effects,  its  inclusion  in  compound  pre- 
parations is  not  an  advantage  (52). 

Some  manufacturers  also  promote 
compound  products  containing  ingre- 
dients such  as  paracetamol  and  prepared 
ipecacuanha  for  the  relief  of  the  symp- 
toms of  hay  fever  but  there  appears 
to  be  little  justification  for  these.  Para- 
cetamol can  only  be  used  in  hay  fever 
if  there  is  accompanying  headache. 
Even  then,  it  is  probable  that  relief 
of  the  more  common  symptoms  of  hay 
fever  will  in  itself  relieve  the  patient 
of  the  headache. 

Conclusion 

Hay  fever  produces  distressing  symptoms 
in  affected  patients  and  there  is  a  real 
need  for  advice  from  the  pharmacist. 
The  range  of  products  available  is  vast 
and  the  dangers  of  drug  interactions  are 
always  present.  The  role  of  the  pharma- 
cist in  advising  patients  in  this  group 
of  drugs  and  on  hay  fever  itself  are: 


hay-fever. 

□  To  recognise  complications  which 
may  arise  from  uncontrolled  treatment. 

□  To  recommend  the  most  suitable  pro- 
duct to  use  if  one  is  indicated.  Single 
agent  preparations  are  usually  preferred 
to  compound  preparations. 

□  To  advise  on  the  proper  use  of  the 
product  counterprescribed  to  maximise 
the  benefits  and  minimise  side  effects. 
For  example  the  gastro-intestinal  side- 
effects  of  the  antihistamines  may  be 
minimised  by  taking  them  after  food 
and  the  diurnal  variation  of  the  symp- 
toms of  hay  fever  make  it  best  to 
recommend  the  use  of  a  long  acting  or 
a  sustained  release  product  late  at  night. 
For  optimum  effects  dosage  and  dose 
frequency  must  be  optimal. 

□  To  exclude  potential  drug  interac- 
tions between  any  product  recommended 
and  other  medication  already  taken  by 
the  patient.  With  antihistamines,  drug 
interact-on  with  alcohol  is  most  impor- 
tant especially  because   many  non-pre- 


□  To  confirm  patients'  self-diagnosis  of 
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The  Cidal 
sales  force 


0©k 


Cidal  Soap  for  clean,  healthy  skins. 
That's  what  we're  telling 
20  million  mums  this  year,  with 
high-frequency  magazine  advertising. 
And  how  the  Irgasan  in  Cidal  is  that  much 
more  effective  against  bacteria. 
The  advertising's  about  to  break. 
So  check  your  stocks  of  Cidal  Soap  now. 


For  clean  healthy  skins. 
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Still  Britain's  family  favourite  after  30  years.  And  ready  to 
take  care  of  more  travellers  this  year  than  ever  before. 

As  you'd  expect  there  are  attractive  bonus  deals  awaiting 
you  on  Kwells. 

Plus  colourful  display  material  to  catch  the  eye  of  anyone 
with  a  holiday  in  mind. 

And  plenty  of  free  Car  Bingo  cards  for  children.  To  help 
make  fun  of  every  journey. 

Of  course,  Kwells  are  now  fully  labelled  for  O.T.C.  sales. 
But,  if  retail  pharmacists  require  them,  overstickers  for  existing 
stock  are  available  from  wholesalers  or  Nicholas  representatives. 

So,  all  that  remains  is  for  us  to  wish  you  a  great  summer. 
And  a  smooth  ride.  With  Kwells. 


KWELLS-Britain's  leading  travel  sickness  remedy. 
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Travel  sickness  remedies — 
a  fairly  static  market 


The  growing  popularity  of  holidays  in 
far-flung  corners  of  the  earth  does  not 
appear  to  have  had  much  effect  on  the 
market  for  travel  sickness  remedies. 

In  fact,  Nicholas  Laboratories,  makers 
of  Kwells,  say  there  has  been  a  slight 
decline  in  volume  terms  over  the  past 
few  years  probably  due  to  improved 
suspension  on  cars  and  better  and 
straighter  roads,  they  estimate  the  mar- 
ket as  worth  just  over  £|m  at  rsp,  with 
Kwells  leading  the  market  at  a  third 
of  sales. 

Stafford-Miller  put  a  value  of  £400,000 
on  the  total  market  at  msp  and  say  sales 
of  Joy-rides  increased  by  30  per  cent 
last  year  bringing  their  share  in  terms 
of  msp  close  to  the  brand  leader. 

Car  bingo 

A  new  point-of-sale  item  and  window 
offer  are  available  for  Kwells.  Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough, 


Hay  fever  products 
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scription  medications  contain  significant 
amounts  of  alcohol. 

□  To  exclude  conditions  in  which  any 
product  recommended  may  aggravate  the 
symptoms.  This  is  particularly  relevant 
with  the  systemic  decongestants. 

□  To  ensure  proper  use  of  any  topical 
product  sold.  The  dangers  of  over-use 
must  be  stressed  to  the  patient. 

Self-medicating  patients  often  move 
from  one  product  to  another.  It  is  there- 
fore important  to  ensure  that  if  the  use 
of  one  product,  whether  it  is  a  decon- 
gestant or  an  antihistamine,  is  advised, 
the  patient  is  not  concurrently  using  an- 
other product  with  the  same  effect. 

Finally,  it  is  worth  remembering  that 
prevention  is  better  than  active  treat- 
ment so  that  the  patient  should  be 
advised  to  minimise  exposure  to  pollen. 
A  list  of  references  is  available  from  the 
author  on  request. 

Eye  drops  bonus 

Ciba  Laboratories,  Horsham,  Sussex, 
are  offering  a  bonus  on  Otrivine-antistin 
eye-drops  until  the  end  of  June.  Avail- 
able through  representatives,  the  bonus  is 
12  as  10  packs  on  an  order  of  50  and 
11  for  10  on  orders  of  20.  The  campaign 
is  backed  by  a  mailing  programme  to 
general  practitioners  offering  them  a 
sample  of  the  10  ml  pack. 

Ciba  say  the  hay  fever  products 
market  was  worth  about  £3\m  last  year, 
an  increase  of  22  per  cent  over  1976.  The 
market  is  always  dependent  on  the 
pollen  count  and  grew  by  over  32  per 
cent  in  1976  as  a  result  of  the  fine 
weather  and  high  pollen  count. 


Berks,  are  repeating  their  car  bingo  give- 
away, an  "I  spy"  type  of  game  involving 
road  signs,  animals,  land  marks,  etc, 
designed  to  keep  children  occupied  dur- 
ing long  car  or  train  journeys.  Supplies 
of  the  car  bingo  cards  and  counter  dis- 
pensers are  available  from  the  sales 
force.  Also  planned  is  a  consumer  Press 
advertising  campaign  in  mass  circulation 
Sunday  papers  and  leading  women's 
magazines  during  July  and  August. 

A  new  campaign  for  Joy-rides  began 
on  May  1  with  advertisements  in 
Woman,  Family  Circle,  She,  Mother, 
Parents ,  Readers  Digest,  Honic  and 
Freezer  Digest  and  Woman's  World. 
This  product  is  also  supported  by  a 
promotion  designed  to  keep  children 
amused  while  travelling — free  copies  of 
the  "I-Spy  on  a  car  journey  booklet," 
worth  £0.20.  The  booklets  will  be  sent 
direct  to  consumers  from  Stafford-Miller 
Ltd,  166  Great  North  Road,  Hatfield, 


Herts,    on    receipt    of    the  completed 
request  forms  available  in  point-of-sale  | 
dispensers. 

Advertising  for  Marzine  is  concentrated 
in  the  week  before  peak  holiday  periods 
— Easter,  spring  and  summer.  During 
this  time,  advertisements  appear  in 
Radio  Times  and  every  day  in  the  Daily 
Mail.  One  of  two  new  advertisements  has 
the  headline  "They  were  glad  they  took 
Marzine,"  referring  to  the  fact  that  ' 
Marzine  was  chosen  for  all  the  Apollo 
space  missions.  A  crowner  for  use  with  | 
the  display  outer  continues  the  theme  : ' 
with  a  picture  of  an  astronaut  walking 
in  outer  space.  Wellcome  Foundation 
Ltd,  Temple  Hill,  Dartford,  Kent,  say 
bonus  terms  can  be  obtained  from  the 
company's  representatives. 

Bonus  terms  and  display  material  for 
Sea-legs  are  available  from  representa-  I 
tives  of  Duncan,  Flockhart  &  Co  Ltd, 
London  E2  6LA. 


Recommend  Sea-Legs 
and  stop  the  miseries 
of  travel  sickness. 


Sea- Legs,  effective  for  a  full  24 
hours,  is  suitable  for  all  the  family 
and  for  all  forms  of  travel.  It  can 
be  taken  the  night  before  or  just 
one  hour  before  the  journey. 
Sea- Legs  contains  well-proven  meclozine 

which,  unlike  some  other 
preparations  does  not  cause 
dry  mouth.  It  is  virtually 
tasteless  and  can  be  chewed. 
Big  benefits  for  the  chemist  too. 
Ask  your  DF  rep  about  the 
special  bonus  terms  plus 
eye-catching  displays. 


15  tablets  retail  inc 

VAT-32'/>p 


o 


Mr 


sea-legs 

helps  your  customers 
have  a  happy  holiday 


Sea-Legs  is  a  Trade  Mark  of 

Duncan.  Flockhart  &  Co  Ltd  London  E2  6LA, 


DF77/181/HN 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

Pharmacists  to  back 
cancer  service 


The  Pharmaceutical  Society  of  Northern 
Ireland  council  decided  at  its  April  meet- 
ing to  give  every  assistance  to  the  North- 
ern Ireland  Action  Cancer  Early  Warn- 
ing Service. 

Dr.  G.  A.  Edelstyn,  medical  adviser  to 
the  service,  had  informed  the  Society 
that  an  early  diagnostic  unit  was  being 
opened  in  Belfast  which  would  include 
the  latest  equipment  for  breast  X-ray 
and  a  mobile  unit  would  shortly  be  avail- 
able for  use  in  the  north  Belfast  and 
east  Antrim  area.  Any  client  attending 


the  mobile  unit  who  needed  an  X-ray 
would  be  referred  to  the  Belfast  unit. 

Although  the  service  was  offered  free 
of  charge,  Dr  Edelstyn  said  that  if  the 
maximum  use  was  to  be  made  of  it  some 
contact  at  local  level  was  essential  and 
he  thought  that  a  joint  scheme  involving 
his  organisation  and  the  Society  would 
be  the  most  effective.  Each  pharmacy 
could  display  a  notice  giving  brief  details 
of  the  service  and  the  pharmacist  could 
take  the  names  and  addresses  of  those 
wishing  to  be  examined.  The  pharmacist, 


he  thought,  was  in  an  ideal  position  to 
discuss  the  subject  of  screening  for  can- 
cer of  the  womb  or  breast  with  clients 
and  could  be  of  inestimable  value  to  the 
success  of  the  scheme. 

Mrs  C.  O'Rourke,  the  president,  said 
she  had  told  Dr  Edelstyn  that  she  felt 
most  pharmacists  would  willingly  co- 
operate but  would  not  wish  to  give  the 
impression  that  the  client's  family  doctor 
was  being  ignored.  Dr  Edelstyn  had  said 
his  staff  would  not  recommend  treat- 
ment, but,  if  necessary,  send  a  report  to 
the  client's  own  doctor  for  such  action 
as  he  decided  to  take.  It  would  be  pos- 
sible to  examine  25  patients  a  day  at 
the  mobile  unit. 

Dr  Edelstyn  had  agreed  to  address 
a  meeting  of  pharmacists  and  their  staffs 
from  the  north  Belfast  and  east  Antrim 
area  early  in  June  if  the  Council  agreed. 
Mr  O'Rourke  said  he  felt  every  assistance 
should  be  given  to  the  scheme. 

A  hospital  group? 

Following  the  meeting  held  on  April 
5  attended  by  members  of  Council  and 
hospital  pharmacists  a  letter  was  consi- 
dered in  which  the  Northern  Ireland 
Branch  of  the  Guild  of  Hospital  Phar- 
macists suggested  that  a  hospital  phar- 
macists group  of  the  Society  be  formed. 
It  was  agreed  to  arrange  a  meeting  to 
discuss  the  matter  with  representatives 
of  the  branch. 

A  letter  from  the  Department  of 
Health  was  read  regarding  the  appoint- 
ments to  the  Central  Pharmaceutical 
Advisory  Committee  which  terminated 
on  March  31.  It  was  pointed  out  that 
the  only  two  retiring  members  with 
whose  nomination  the  Council  was  con- 
cerned were  Mr  Kerr  and  Mr  O'Rourke 
and  it  was  agreed  to  submit  their  names 
for  re-appointment. 

Postgraduate  diploma 

Mr  Eakin  said  that  he  felt  that  al- 
though the  implementation  of  the  Noel 
Hall  report  had  brought  about  changes 
mainly  from  an  administrative  point  of 
view  other  changes  and  advances  were 
taking  place  and  he  wondered  if  the 
Council  was  doing  enough  to  help 
hospital  pharmacists  accept  new  responsi- 
bilities. He  wondered  if  a  post-graduate 
diploma  of  some  kind  could  be  offered 
to  hospital  pharmacists  but  Mr  Kerr  said 
the  MSc  in  hospital  pharmacy  was 
offered.  Professor  D'Arcy  outlined  some 
thoughts  he  had  had  on  the  point  Mr 
Eakin  had  raised  but  little  could  be  done 
until  the  new  department  of  pharmacy 
at  Queen's  University  was  built.  It  was 
agreed  to  refer  the  matter  to  the  Educa- 
tion Committee. 

The  application  of  Dr  Cherrill  Flo- 
rence Temple,  14  Sans  Souci  Park,  Bel- 
fast BT9  5BZ,  for  registration  as  a 
pharmaceutical  chemist  in  Northern  Ire- 
land under  the  reciprocal  agreement 
entered  into  by  the  Great  Britain  and 
Northern  Ireland  Societies  was  granted. 
The  application  of  Robert  Brian  Boyle, 
13a  Shandon  Drive,  Bangor,  Co  Down, 
for  the  restoration  of  his  name  to  the 
register  of  pharmaceutical  chemists  was 
granted. 


Over  the  counter,  over  the  years,  millions*  of  customers 
have  appreciated  the  pharmacist's  advice. 

Earex  for  earwax  problems. 

Who  better  than  the  pharmacist  to  advise  customers 
to  use  a  little  Earex  to  prevent  earwax  problems. 
And  benefit  from  the  continual  support  of  a 
relieved  customer. 


m  EAREX 


gentle  eardrops 


III  The  brand  leader  for  earwax  relief. 

*Over  the  last  2  years  2,500,000  bottles  of  Earex  have  been  bought 
through  retail  pharmacies. 
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Arthur  H.  Cox  present 
the  latest  additions  to 

their  new  range 
of  high  quality  generics. 

Methyldopa  Chlorpropamide 


,H/m9  of  Anhydrous  M?tl^ 

%  »>M»„c<aIrt 


*  manufactured  to  Cox's  stringent 
Quality  Control  standards. 

*fast  reliable  delivery. 

*  wide  range  of  packs  and  tablet 
strengths. 

*  available  from  Sangers,  Vestric, 
other  major  wholesalers  and  direct 
through  our  representatives  and 
Sales  Office. 


Arthur  H.  Cm  ft  Co  limited 


chlorpropafl1^ 
"ets  bp 


THE  COX  RANGE  OF  GENERICS 


Strength 

Pack 

Price  to 
Chemists 

Methyldopa 

125mg 

250 

£5.53 

250mg 

250 

E8.00 

250mg 

1000 

£30.00 

500mg 

250 

£15.50 

500mg 

500 

£30.20 

Chlorpropamide 

100mg 

500 

£7.00 

250mg 

500 

£15.40 

Frusemide 

20mg 

250 

£3.80 

40mg 

500 

£13.00 

40mg 

1000 

£25.00 

500mg 

100 

£30.00 

Diazepam 

2mg 

500 

£2.65 

2mg 

1000 

£4.97 

5mg 

500 

£3.85 

5mg 

1000 

£7.40 

10mg 

500 

£6.10 

Nitrazepam 

5mg 

500 

£5.80 

Full  technical  and  price  details  are  available  on  request. 


PhOffltOCeutical/  93  Lewes  Road,  Brighton,  Sussex  BN2  3QJ  Tel:  Brighton  63084  (24  hour  answering  service) 
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B4NCY/4N  EXTR4 


A 14/EEK  PROFIT?.. 


£700  a  week  turnover  with  £200  nett  profit  is  not  difficult  to  achieve  —  we've  plenty  of  individual 
outlets  that  do  just  that.  How?  By  stocking  HOMEBREW.  An  estimated  one  in  ten  people  make  wine  or 
beer  at  home  —  the  market  has  hardly  been  tapped  yet,  and  j"  ■■■  ^™  —mm  mm 

the  growth  potential  is  enormous.  But  don't  take  our  word 
for  it  —  complete  the  coupon  for  further  details. 

We  already  supply  many  hundreds  of  retailers  throughout 
the  U.K.  as  well  as  an  increasing  number  of  national 
multiples.  We're  the  largest  distributor  for  Homebrew  in 
the  Country,  and  like  to  think  we  are  the  best  too  —  big 

to  cope,  yet  small  WM^^WM 
enough  to  care,  May  we  I^wHH 


send  you  details? 


SOUTHAMPTON  HOMEBREWS  LTD 

Brewrrfeker  House,  12  Rochester  Street, 
Northam,  SOUTHAMPTON,  HANTS. 
Tel.  Southampton  36044/5/6 


Name. 


Address . 


  I 

 I 

HOMEBREWS  I  I 


Get  ready  for  summer.  Stock  u 


AGFACHRQME  AGl 

SUPERB 


Super  8 cinef ilm  comes  in  Valupaks 
of  four  films.  So  you  can  sell  more  film 
more  easily  and  at  your  own  prices. 
And  there's  a  great  new  promotion  to 
attract  your  customers.  With  every 
Valupak  they  get  the  chance  to 
save  £5  on  each  of  four  home  movies- 
The  1978  Cup  Final, 
Trooping  the 
Colour  and  a 
couple  of 
cartoons! 


The  popular 
Agfamatk2008 
and  Autostar  Pocket 

The  Agfamatic  2008 
with  Philips  Top  Flash 
has  quickly  established 
itself  as  one  of  the  most 
popular  in  the  range  of  Agfa  pockets. 
And  the  Autostar  Pocket,  the  least  expensive 
in  the  range,  offers  real  value-for-money  in  low  price  cameras 

726    Chemist  &  Druggist 


CNS2 

Sure  to  be  a  best-seller 
with  the  new  low  prices 
combined  with  Agfa's 
consistent  quality  colour 
prints. 

Big  value  CT18  and  CT21 

in  two-film  Valupaks  at  your 
own  special  price.  Your  cust- 
omers get  the  well-known  benefits 
of  natural  colour,  rapid  processing 
and  plastic  frames  plus  an  inter- 
esting special  offer.  Namely.£2 
OFF  Agfa's  "Colour  in  Focus"  Book- 
over  100  pages  of  expert  advice 
from  two  leading  photographers. 


For  basic  trade  prices 
contact  your  local  Vestric  branch. 


Vestric 
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COMPANY  NEWS 


Record  first  quarter 
results  for  Upjohn 

Sales  of  Upjohn  Co  in  the  quarter  to 
March  31  were  a  record  at  $3 15m,  an 
increase  of  19.3  per  cent  over  the  same 
period  last  year.  Pre-tax  profit  was  up 
40.3  per  cent  at  $52m,  and  net  earnings 
rose  34.3  per  cent  to  a  record  $32.4m. 
The  increase  in  the  sales  figure  was 
accounted  for  by  a  62  per  cent  rise  in 
sales  volume,  33  per  cent  from  higher 
selling  prices  and  5  per  cent  from  fluc- 
tuating exchange  rates.  Sales  of  human 
health  care  products  and  services,  led  by 
gains  in  antibiotics,  rose  16  per  cent. 

The  company  expects  to  market 
several  new  products  in  the  USA  later 
this  year.  They  include  Florone,  a 
topical  steroid;  ATGAM,  an  immuno- 
suppressant used  in  organ  transplant 
operations;  Cheque,  a  birth  control 
product  for  dogs;  and  Lutalyse,  which 
improves  breeding  performance  in  cattle. 

United  Drug  increase 
sales  and  profit 

During  1977  United  Drug  Ltd,  the  Dub- 
lin pharmaceutical  distributors,  showed 
an  improvement  in  trading  results.  Sales 
increased  22  per  cent  to  £7. 2m,  profit 
grew  40  per  cent  to  £154,000,  and  the 
net  margin  improved  to  2.1  per  cent,  in 
spite  of  a  difficult  competitive  environ- 
ment in  the  Dublin  area. 

Mr  Jerry  Liston,  the  managing  direc- 
tor, said  that  there  had  been  a  very 
healthy  start  to  1978  in  terms  of  sales 
volume.  The  company,  which  provides  a 
computerised  service  for  pharmacists, 
employs  140  people  and  has  depots  in 
Dublin,  Limerick  and  Ballina.  Tt  is  the 
second  largest  wholesaler  in  Ireland  and 
claims  to  have  been  closing  the  gap  on 
the  market  leader  for  some  time. 

Paterson  in  USA 

Paterson  Products  Ltd  have  formed  a 
new  company,  Paterson  Products  Inc,  to 
manufacture  their  photographic  process- 
ing solutions  in  the  USA.  This  company 
will  liaise  with  Paterson's  agent  in  the 
USA,  Braun  North  America,  to  further 
develop  the  expanding  market  for  dark- 
room accessories  in  which  Paterson 
claim  to  already  be  the  leader. 

Briefly 

National  Starch  and  Chemical  Corpora- 
tion report  net  sales  of  $101. 5m  in  the 
quarter  ended  March  31  ($90. 6m  in  the 
same  period  of  1977).  Pre-tax  profit  was 
$14.4m  ($12. lm). 

Jarvis-Porter  (Southern)  Ltd  have  opened 
a  factory  in  Leeds  for  self-adhesive  labels 
for  automatic  application  in  the  toiletries 
and  cosmetics  industries.  At  the  same 
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time  a  new  pharmaceutical  labelling 
division  has  come  into  operation  at  the 
company's  works  at  130  New  Kings 
Road,  London  SW6  4NA. 
J.  Bibby  &  Sons  Ltd  report  external 
sales  of  £168. lm  in  1977  (£146.6m  in  the 
previous  year).  The  pre-tax  profit  was 
£6.1m  (£4.1m).  The  edible  oils  division 
showed  considerable  improvement. 
Revertex  Chemicals  Ltd  record  a  33  per 
cent  increase  in  turnover  in  1977  to 
£59. 5m,  and  the  group  trading  profit 
rose  1  per  cent  to  £2. 7m.  There  was 
some  increase  in  the  volume  of  business 
at  the  start  of  this  year,  but  problems 
of  over-supply  in  the  industry  persist. 
Moffett  and  Anderson  Ltd,  324  Beers- 
bridge  Road,  Belfast,  have  sold  their 
business  to  Mr  D.  N.  McConnell 
formerly  of  71  Ormeau  Road,  Belfast. 
Both  Mr  Moffett  and  Mr  Anderson  are 
retiring  after  over  40  years  in  business. 


APPOINTMENTS 

Dendron  Ltd:  Mr  Roy  Findlay,  153 
CriefT  Road,  Perth  PHI  2PB  (telephone 
Perth  22950),  has  been  appointed  sole 
agent  for  Scotland,  with  effect  from 
May  1 . 

Alcon  Laboratories  (UK)  Ltd:  Mr  Robert 
Hayzen  has  been  appointed  marketing 
manager  of  the  ophthalmic  division.  He 
has  been  with  the  company  since  it 
started  operations  in  the  UK  in  1975, 
and  for  the  past  year  has  been  field  sales 
manager. 

Warner-Lambert  Co:  Mr  Ward  S.  Hagan 
has  been  elected  chief  executive  officer 
with  effect  from  May  1,  in  succession  to 
Mr  E.  Burke  Giblin,  who  will  continue  to 
serve  as  chairman  until  his  retirement  at 
the  end  of  the  year.  Mr  Hagan  has  been 
president  of  the  company  since  1975. 


the  denture  cleaner 
that's  never  left  on  the  shelf ! 

Sales  of  Denclen  have  really  taken  off. 
Last  year's  massive  increase  shows  no  sign  of  slowing  down. 

And  summer  always  sees  an  added  boost  for  Denclen  sales. 
Because  Holidaymakers  dread  running  out  of  Denclen  in  Dubrovnik 
So  summer's  the  time  for  them  (and  you)  to  stock  up. 

Don't  let  warm- weather  sales  take  you  by  surprise.  Denclen's  the 
most  heavily  advertised  denture  cleanser  in  the  national  press. 
Can  your  stocks  cope  with  a  sudden  rush? 

DENCLEN 

International  Laboratories  Ltd.  -  the  chemists'  friend 
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ANOTHER  DEAD  CERTAINTY 
FROM  SOREX 


What  Sorexa  CR1  did  to  mice  -we're  now  going 
to  do  to  insects. 

With  a  really  effective  range  of  insecticides, 
including  moth  balls  and  fly  papers. 

And  with  our  generous  year-round  discounts 

and  bonus,  it's  a  dead 
~$kl?    certainty  you'll  make  a 

sbmx       W~  Proflt 


NAPHTHALEN 


KM 

IOTK 

1  llSl 

I  fori 

mOTBCmOMMGl 

For  full  details  see 
your  Sorex  representative, 
or  contact- 


Sorex  (London)  Ltd, 
Fulton  House, 
Empire  Way, 
Wembley, 
Middlesex 
HA9  OLX. 


stiff! 


RED  KOO0A 

the  Ginseng  they're  all  talking  about 

KOoa 


RED  KOOGA  GINSENG  ELIXIR 

This  superb  tasting  elixir  which  contains  the  equivalent  of  12.000mg  ot 
Red  Kooga  Whole  Root,  is  supremely  packed  and  presented  with  its  own 
unique  drinking  glass.  Trade  10  x  200ml  £17.60.  Retail  price  only  £2.85. 

ROYALE  INSTANT  GINSENG  TEA 
3grammes  sachets. ..  .16V;p  each  retail.  Trade12  x  10 
Retail  10  «  3gms. . .  .£1.78. 


600mg  tablets, 
strip  packed,  one-a-day, 
1  month  plus  five  days  supply. 


Outers  10  x  36  cost  £15.00  plus  VAT, 
sell  at  £2.46  each  inc.  VAT. 


Enquire  from  your  usual  wholesaler  or  direct  from  the  manufacturers. 

RED  KOOGA 

KING  OF  GINSENG 

Manufactured  by:  PANAX  GINSENG  CO.  (U.K.) 
A  division  of  English  Grains  Ltd. 

Park  Road,  Overseal,  Burton-on-Trent.  Staffs.  Telephone  0283  221616. 
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MARKET  NEWS 


A  'gloomy'  week 

London,  May  3:  Trading  in  all  sectors 
during  the  past  week  was  described  by 
most  workers  as  "gloomy".  The  Can- 
ton fair  has  so  far  been  disappointing 
for  buyers  of  essential  oils  and  spices. 
Some  small  parcels  of  items  currently 
unobtainable  from  their  usual  sources 
have  been  bought  but  at  a  high  price. 
So  far  as  produce  normally  obtained 
from  China  was  concerned  there  is  a 
tendency  for  prices  to  ease  and  since 
buyers  hold  off  in  these  circumstances 
waiting  for  the  bottom  to  be  reached, 
there  has  obviously  been  little  busi- 
ness transacted.  Another  factor  which 
did  not  help  matters  last  week  was  the 
erratic  state  of  the  pound. 

Exceptionally,  cloves  moved  up 
sharply  following  a  buying  spurt  from 
south-east  Asia.  Nutmeg  is  expected  to 
firm  in  the  next  few  weeks.  Pepper 
failed  to  hold  the  previous  week's 
gains. 

There  were  many  changes  in  botani- 
cals although  they  were  minor  in  size. 
The  new  rates  are  given  below.  Higher 
among  essential  oils  were  cinnamon 
leaf,  eucalyptus,  arvensis  peppermint, 
lemongrass  and  sandalwood.  Lower 
were  bois  de  rose  and  camphor  white. 


Crude  drugs 

Aloes:  Cape  £1,080  ton  spot;  £1,000,  cif.  Curacao 
£2,450  afloat. 

Balsams:     (kg)    Canada    firmer    at    £10.90  spot; 
£10.80,  cif.  Copaiba:  £2.15  spot;  no  cif.  Peru:  £6.20 
spot;  £6,  cif.  Tolu:  £4.85  spot. 
Benzoin:  Block  £144  cwt  spot,  nominal. 
Camphor:  Natural  powder  £5.15  kg  spot;  £5.05,  cif. 
Synthetic  £1  spot  and  cif. 

Cardamom:  Alleppy  green  grade  2  £3.60  lb,  cif. 
Cascara:  £1,240  metric  ton  spot  nominal;  no  oif. 
Cherry  bark:  spot  £1,270  metric  ton;  nominal;  no  cif. 
Chillies:  New  Guinea  birdseye  £2.000  metric  ton 
spot;  East  African  £1,500,  cif;  nominal. 
Cinnamon:  Seychelles  bark  spot  £400;  £380,  cif. 
Ceylon  quills  4  o's  E0.75J  lb;  featherings  £310 
metric  ton,  cif. 

Cloves:  Madagascar  or  Zanzibar  £4,000  metric  ton, 
cif;   £4,000  spot. 

Cochineal:    Peruvian    silver-grey   £15.00    kg  spot; 
£14.75,  cif.  Tenerife  black  £16,  cif. 
Dandelion:  Spot  £1,400  metric  ton  spot;  £1,350,  cif. 
Ergot:  Portugese-Spanish  £1.60  kg  spot;  £1.40,  cif. 
Gentian:  Root  £1,325  metric  ton  spot;  £1,290,  cif. 
Ginger:  Cochin   new  crop  £1,070   metric  ton,  oif, 
(May-June).  Other  sources  not  offering. 
Henbane:  Niger,  £1,630  metric  ton  spot;  £1,600,  cif. 
Hydrastis:  spot  £11.00  kg;  forward  £11.00,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9.70  spot;  £9.50,  cif. 
Jalap:  Mexican  basis  15%  £1.48  kg  spot;  shipment 
£1.40,   Brazilian   £1.22,  cif. 
Kola  nuts:  £450  metric  ton,  cif,  nominal. 
Lanolin:  BP  in  1-metric-ton  lots  £0.92  per  kg. 
Lemon  peel:  Unextracted  £1,050  metric  ton  spot; 
shipment  £1,030,  cif. 

Liquorice  root:  Russian  £350  metric  ton  spot;  £340, 
cif,  for  new  crop.  Block  juice  £147  per  100  kg  spot; 
spray  dried  E1.50-E1.60  kg. 

Lobelia:  American  £1,300  metric  ton  spot;  European 
£1,210  spot. 

Lycopodium:   Russian   £5.20   kg.   cif.    Indian  £4.50 
Mace:  Grenada  unsorted  £2.200  ton,  fob. 
Menthol:  (kg)  Brazilian  £9.25  spot;  £9,  cif.  Chinese 
£8.25  in  bond  and  cif. 

Nutmeg:  (per  ton)  Grenada  80's  £1,615  spot  nomi- 
nal;  unassorted  £1,465;   defectives  £1,150. 
Nux  Vomica:  No  spot;  forward  £250  metric  ton,  cif. 
Pepper:    (ton,    cif)    Sarawak    black   £1,130  spot; 
£1,130,  cif;  white  £1,790  spot;  £1,670,  cif. 
Pimento:  Jamaican  £1,050  metric  ton,  cif. 
Podophyllum:   Root  Chinese  £400  metric  ton,  cif; 
Indian  £800,  cif. 

Quillaia:  Spot  E1.20  kg;  £0.90,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.50 

kg,  spot;  £3.25,  cif. 

Sarsaparilla:  Mexican  £1.62  kg  spot;  £1.60,  cif. 
Jamaican  £1.95  spot;  £1.92,  cif. 
Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 
£760,  cif.  Caraway:  E730-E760  as  to  source.  Celery: 
Indian  new  crop  £490.  Coriander:  Moroccan 
£310.  Cumin:  Egyptian  £880;  Turkish  £880;  Iranian 
£800.  Dill:  Moroccan  £210;  Indian  £525.  Fennel: 
Chinese  £220.  Fenugreek:  Moroccan  E160-E175.  Maw: 
£470. 

Senega:  Canadian  £13.30  kg  spot;  £13.20,  cif. 


Senna:  (kg)  Alexandra  pods,  hand-picked  at 
from  £2,  upwards;  manufacturing  £0.65.  Tinnevelly 
leaves  No  3,  £0.27;  pods;  faq  £0.27  hand 
picked  £0.40  ex  warehouse. 

Squill:  Italian  no  spot;  £700,  cif.  Indian  nominal. 
Styrax:  Turkish   natural  £3.90,   kg   spot,   £4,  cif, 
nominal. 

Tonquin  beans:  £2.60  kg  spot;  £2.50,  cif. 
Turmeric:  Madras  finger  unquoted.  Alleppy  finger 
£915,  cif  (May-June). 

Valerian:    Pakistan    root   £1,200   metric   ton  spot; 
£1,150  forward;  European  £1,800;  £1,750  forward. 
Witchhazel  leaves:  Spot  £3.40  kg;  no  cif. 


Essential  oils 

Bois  de  rose:  9pot  £6.50  pg;  shipment  £6,  cif. 

Buchu:  South  African  £120  per  kg  spot;  English 

distilled  £220. 

Cade:  Spanish  £1.25  kg. 

Camphor  white:  £0.90  kg  spot;  £0.83,  cif. 

Caraway:  Imported  £20  kg  spot. 

Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.60,  cif. 

Clove:  Madagascar  leaf,   £2.17  kg  spot  and  cif; 

English-distilled  £40. 

Coriander:  Russian  about  £20  kg. 

Eucalyptus:  Chinese  £2.15  kg  spot;  £2.08,  cif. 

Geranium:  (cif)  Bourbon  £42.50  kg,  Chinese  £27.80. 

Lemongrass:  Cochin  £5.50  kg  spot;  £5.20,  cif. 

Peppermint:    (kg)    Arvensis — Brazilian   £5.85  spot; 

£5.80,   cif.    Chinese  £4.75   spot  and   cif.  Piperata 

American  Far  West  about  £19  cif. 

Sandalwood:  Mysore  £63  kg  spot. 

Spearmint:  (kg)  American  Far-West  £12.50.  Chinese 

spot  and  cif  £13.75. 

The  prices  given  are  those  obtained  by  Importers  or 
manufacturers  lor  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prioes  as  we  go  to  press. 


COMING  EVENTS 

Monday,  May  8 

Brighton  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Brighton  General 
Hospital,  Elm  Grove,  Brighton,  at  8  pm.  Special 
meeting  for  election  of  vice-chairman  and  one 
committee  member.  Followed  by  discussion  of 
branch  representatives'  motions. 
Enfield  Pharmacists  Association,  Postgraduate 
medical  centre,  Chase  Farm  Hospital,  Enfield,  at 
7.45  pm.  Annual  meeting  followed  by  film  by  Leo 
Laboratories  on  "Modern  medicine." 
Stockport  Branch,  Pharmaceutical  Society,  Alma 
Lodge  Hotel,  Stockport,  at  8  pm.  Annual  meeting. 

Tuesday,  May  9 

Galen  Group,  Croydon  district,  Friends'  Meeting 
House,  Park  Lane,  Croydon,  at  8  pm.  Speaker  from 
John  Grooms  Association  for  the  Disabled. 

Wednesday,  May  10 

Medway  Branch,  Pharmaceutical  Society,  Visit  to 
Chelsea  Physic  Garden,  Royal  Hospital,  Chelsea, 
with  talk  by  Professor  Shel'lard  of  Chelsea  College. 
Socialist  Medical  Association,  House  of  Commons, 
at  7  pm.  Room  in  name  of  Dr  Maurice  Miller. 
Memorial  meeting  to  Dr  David  Stark  Murray,  a 
pioneer  of  the  NHS. 

South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  tour  of  Pharmaceutical  Society 
headquarters  at  7.30  pm. 

Thursday,  May  11 

Hereford  and  Worcester  LPC,  Nurses'  guest  room, 
Worcester  Royal  Infirmary,  Castle  Street, 
Worcester,  at  8  pm.  Mr  M.  Jepson  (University  of 
Aston)  on  "Research  in  general  practice." 
Liverpool  Branch,  Pharmaceutical  Society,  Medical 
teaching  centre,  Hospital  College,  Mount  Vernon 
Street,  at  7.45  pm.  Annual  meeting. 

Sunday,  May  7 

National  Chamber  ot  Trade,  Llandudno,  Annual 
meeting  and  trade  conference.  Until  May  9. 

Advance  information 

Royal  Society  of  Medicine,  History  of  Medicine 
Section,  June  24.  Summer  meeting  at  Brasenose 
College,  Oxford.  Applications  (£4.50  including 
lunch  and  refreshments)  to  sections  officer.  Royal 
Society  of  Medicine,  1  Wimpole  Street,  London 
W1M  8AE. 

Ulster  Chemists'  Bowling  Association,  May  24, 

annual  competition  for  the  Caldwell  Rose  Bowl  at 
Belmont  Bowling  Club,  Kincora  Avenue,  Belfast 
at  2.30  pm.  Those  intending  to  be  present  should 
contact  A.  E.  Atkinson,  secretary,  14  Abbeydale 
Park,  Belfast  14. 

McCarrison  Society  Symposium,  on  Nutrition  and 
Social  Behaviour,  July  7,  at  Royal  Society  of 
Medicine,  1  Wimpole  Street,  London  W1.  Details 
from  the  assistant  secretary,  "Carrow",  Shinfield 
Road,  Shinfield,  Reading,  Berks. 
Socialist  Medical  Association,  Annual  dinner, 
Vitello  D'Oro  Restaurant,  Church  House,  Great 
Smith  Street,  London  SW1,  May  20,  7  pm  for 
7.30  pm.  Chief  guests  Lady  Jenny  Lee  and 
Mr  Michael  Foot,  MP.  Applications  for  tickets  (£5) 
to  SMA,  9  'Poland  Street,  London  W1 . 


Quality  standards  for 
EPS  moulded  packs 

Controlled  quality  standards  for 
moulded  EPS  (expanded  polystyrene) 
packs,  used  as  a  protective  packaging 
for  a  variety  of  products,  including 
pharmaceuticals  and  toiletries,  have 
been  announced  by  the  EPS  Association.  1 
They  will  give  an  assurance  of  defined 
quality,  including  dimensional  toler- 
ances, compressive  stress,  moisture  con- 
tent, thermal  insulation  and  flammability. 

In  addition  to  "in-house"  control  pro- 
cedures which  members  of  the  Associa- 
tion will  carry  out  in  their  own  factories, 
products  will  be  periodically  tested  by  an 
independent  test  authority  to  ensure 
continued  compliance  with  the  stand- 
ards. It  is  expected  that  the  introduction  '  \ 
of  the  new  Standards  will  give  impetus 
to  the  increasing  use  of  EPS  in  pack- 
aging. A  relatively  new  development  is 
the  use  of  coloured  EPS  for  such 
products  as  toiletries. 

Proposals  for 
reduced  liability 

Draft  Regulations  are  being  sent  out  for 
consultation  to  interested  parties,  under 
which  leasing  companies  would  be 
relieved  of  the  duties  placed  by  Section 
6(1)  of  the  Health  and  Safety  at  Work 
Act  on  suppliers  of  goods  for  use  at 
work. 

The  Health  and  Safety  at  Work  Act 
1974,  Section  6(9)  gives  finance  com- 
panies, who  deal  in  hire  purchase,  credit 
sale  and  conditional  sale,  relief  from  the 
duties  placed  on  suppliers.  The  new 
Regulations,  proposed  by  the  Health  and 
Safety  Commission,  would  amend  Sec- 
tion 6(9)  to  give  leasing  companies 
similar  relief,  so  that  the  responsibility 
for  design  and  quality  of  goods,  as  far 
as  safety  and  health  at  work  is  con- 
cerned, rests  solely  with  the  manufac- 
turer or  other  supplier. 

Drug  order  system 

A  system  to  simplify  the  ordering  of 
drugs  is  described  in  the  NHS  leaflet 
Notes  on  Good  Practice  No  7.  Drug 
record  cards  in  a  hospital  pharmacy  are 
in  a  visible  record  filing  system,  each 
card  with  a  removable  "chaser"  card. 
The  record  cards  carry  various  informa- 
tion including  batch  numbers  and  names 
of  alternative  suppliers. 

When  a  drug  is  ordered  the  chaser 
card  is  removed  and  placed  in  an  "on 
order"  box  in  delivery  date  sequence. 
When  the  order  is  delivered,  the  chaser 
card  is  returned  to  its  record  card.  This 
new  system,  designed  by  the  work  study 
department  of  the  South  Western 
Regional  Health  Authority,  has  the  ad- 
vantage that  it  can  be  used  by  relief 
staff,  drug  cards  need  not  be  removed 
for  ordering  and  the  system  can  be  ex- 
tended to  include  drug  issues  for  any 
drug  usage  control  system.  Notes  on 
Good  Practice  No  7,  1978,  HM  Station- 
ery Office,  £0.25. 
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WANTED 


MISCELLANEOUS 


FOR  SALE 


SHOPFITTING 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc, 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319. 

WANTED  URGENTLY.  Old  Mahogany 
chemist  shop  fittings.  We  remove  and 
pay  cash  John  Derham  Ltd  ,  Earsham 
Hall,  Earsham,  Bungay,  Suffolk  NR35 
2AN  Tel  Bungay  3423 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564. 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall  ",  London, 

E.C.1. 


YOUNG   FRENCH   PERFUME  and 

beauty  products  manufacturer  seeks 
outlet  in  Gt.  Britain.  Please  contact 
friend— Mrs.  Vesely  of  J.  Vesely,  30/2, 
Station  Parade,  Willesden  Green,  Lon- 
don, N.W.2— tel.  01-452  6809  for  more 
details. 


Telephone 
01-353  3212 
to  advertise! 


AGENTS 


IF  YOU  WANT  IT 


We  are  a  well  established 
and  successful  pharmaceutical  and 
toiletries  manufacturing  company 
with  a  national  sales  force  and 
full  D.H.S.S.  manufacturers 
licence  for  our  premises. 
Our  expanding  U.K.  and  Export 
operation  can  offer:  — 


Sales,  warehousing 
and  distribution 
for  U.K.  and 
Export  markets 

Product 
manufacturing 
and  packaging  with 
marketing  guidance 
as  required 


WE'VE  GOTIT. 


CONTACT 
BOX  No.  2532 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 


SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  C4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 


FOR  SALE — the  conetn'ts  of  a  recently 
closed  pharmacy,  including  mahogany 
andplate  glass  wall  and  other  fittings, 
carboys,  stoppered  rounds  and  other 
equipment  and  implements  of  phar- 
macy, circa  1905.  Details  from  George 
Orridge  &  Co.,  517  Christchurch  Road, 
Boscombe,  Bournemouth,  Dorset. 


APPOINTMENTS 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 

FULL  SHOPFITTING  SERVICE  by  the 

experts— E  Plan  Ltd.,  N.P.A.  recom- 
mended. E  Plan  Ltd.,  E  Plan  Estate, 
Newhaven  BN9  0HE,  Sussex.  Tele- 
phone 3323/6.  Telex:  87208. 


IMPROVE  YOUR  BUSINESS 

with  skilled   planning  and  expertise. 
Ranges  of  Modern  Shop  Equipment 
available  at  keen  prices 

LET  US  TALK  IT  OVER 

Phone  061-445  3506 
H.  A.  PEYSER 
20  Fairfax  Avenue,  Didsbury 
Manchester  M20  0AJ 


A  GROWTH  COMPANY 
OFFERS  A 
0NIQ0E  OPPORTUNITY 
IN  SELLING 


We  are  market  leaders  with  a  growth  record  in  excess  of  50%  per 
annum. 

We  manufacture  a  range  of  contact  lens  solutions  and  accessories 
for  both  hard  and  soft  lenses. 

We  market  our  quality  products  through  Opticians  and  Chemists. 
Our  requirement  is  for  a  professional  representative  with  man- 
agement potential  to  manage  our  most  important  territory  Central 
London  plus  the  Northern  Home  Counties. 

WE  OFFER 

A  clear  cut  promotional  path. 

Above  average  salary,  commission  and  bonus. 

The  opportunity  to  work  in  an  unusual  and  exciting  market. 

All  of  the  fringe  benefits  you  would  expect  from  market  leaders. 

Full  product  training  and  back  up. 

REQUIREMENTS 

Age  24/35 

2/3  years  experience  of  selling  fast  moving  lines. 
Good  education. 
Smart  appearance. 

A  "Go  Getter"  with  a  real  desire  to  progress  their  career  in  selling 
and  marketing,  and  with  a  proven  record  of  success. 
Write  with  details:  The  Sales  Director,  Contactasol  Ltd., 
Ruxley  Towers,  Claygate,  Esher,  Surrey. 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  IP24  1HA.  Tel.  Thetford  4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  668585. 

ASPRO  CLEAR 


Nicholas  Laboratories  Ltd,  225  Bath  Road, 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ASPRO  REGULAR 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Salhs,  E.  Ltd..  Vemon  Works,  Basford,  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Gnptight  Ltd..  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysafe"  distributed  by:-  lackel  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 
'Canon  Babysafe,'  lackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate.  Blyth,  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd..  Portland  Road,  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolf  Gnptight  Ltd.,  144  Oakfield  Rd.. 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manufacturing  Ltd..  Burdett  House, 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd..  Portland  Road.  Dorking, 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd..  Unit  15,  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire,  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  f  2. 50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B  Com.  M.P.S..  39  With- 
dean  Crescent.  Brighton  BN1  6WG.  Tel: 
(0273)  501079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
71/71b  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

CredenhiU  Ltd.,  214  Queens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Bamsley.  South  York- 
shire. Tel:  Barnsley  84081.  Teiex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place.'Earls  Court,  London  SW5  9RX 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd.,  Isis  Trading  Estate,  Statton 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King,  Sales  Administration 
Manager  of  Chefaro  Proprietaries  Limited, 
Crown  House,  London  Road,  Morden,  Surrey. 
Telephone:  01-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebrite  Ltd.,  Newgate  Street  Village, 
Herts.  Cuffley  2622  (London  Code  284 ). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd.,  73  New 
Bond  St.,  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane,  Southport.  Merseyside,  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winarick  (UK)  Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road,  London  E5.  01-985  8819  and  01-476 
5414. 

Creme  Simon  Ltd.,  7  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU.  Tel: 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  for  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street,  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX 5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield,  Herts..  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Phillipe  Ltd.,  7 1/7 lb  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Staftord-Miller  Ltd..  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd.,  166  Great  North  Road. 
Hatfield,  Herts.  Hatfield  63221. 
'Aezodent.'  Ayrton  Saunders  &  Co.  Ltd..  34 
Hanover  St..  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  627711. 

DENTURE  REPAIR  UNITS 

"Dentifix"  available  from:  Dental  Projects 
(Laboratories)  Ltd.,  75A  High  Street,  Staines, 
Middx.  Tel:  Staines  54166. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germame  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street.  London  Wl.  01-629  1378.  Telex 
264320  BACLDNG. 

DISPENSING  TABLETS 


/®vP 


DISPOSABLE  NAPPIES 

Lewis  Woolf  Gnptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  0.11-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works, 
Leagrave  Street,  Clapton  Park.  London 
E5  9QT,  01-985  2219 


ELASTIC  AND  SUPPORT  HOSIERY 

CredenhiU  Ltd.,  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap. 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd.,  Naseby 
House,  49  Elwood  Street,  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561 12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd..  34  Shudehill.  Manchester  M4 
1FY.  Tel:  061-832  6564. 

FEMINAX 

Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


Approved  Prescription  Services  Ltd..  PO  Box 
15,  Whitchffe  Road,  Cleckheaton,  West  York- 
shire. England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  876776. 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd..  Fulton  House.  Empire 
Way.  Wembley.  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd..  Crowhurst  Road. 
Holhngbury,  Brighton.  East  Sussex  BN 1  8AQ. 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli.  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co.,  Hound  Mills  Industnal 
Estate,  Telford  Road,  Basingstoke,  Hants. 
RG21  2YZ.  Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd.,  Wella  Road,  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd..  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  Brewmaker 
House.  12  Rochester  Street.  Northam.  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd.,  28/29  Clive  St..  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd.,  Ashley  Road,  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works.  Staincross,  Barnsley.  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd..  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 


INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratones  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
'DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd..  Unit  15,  Arden  For- 
est Ind.  Est.,  Alcester,  Warwickshire,  Alcester 

3456. 

KWELLS 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

CredenhiU  Ltd.,  214  Queens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MATEY 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield.  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd..  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd.,  90  Belsize  Lane.  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27893). 

NEW  VAGINAL  SYRINGE 

Saffron,  5  Rowlands  Road,  Worthing.  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molvneux.  Allenby  House,  3  Main 
Street.  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parfums  Molyneux.  Allenbv  House.  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Agla-Gevaert  Ltd.,  Great  West  Rd., 
Brentford.  Middlesex  TW8  9AX.  Tel:  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tvnecolour  Ltd..  Western  Approach.  South 
Shields.  Tyne  &  Wear.  Tel:  0632  563911. 

PHOTOGRAPHIC  PROCESSING 
COLOUR— B/W 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  6011. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields.  Tyne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


pollenaps 

Approved  Prescription  Services  Ltd.. 
P.O.  Box  15,  Whitchffe  Road.  Cleck- 
heaton.  West  Yorkshire,  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd..  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

PRICE  MARKING 

Dymo  Ltd..  Retail  Systems  Division.  Victoria 
Road,  Feltham,  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium)  Ltd.,  Hainault  Road, 
Romtord.  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 


RENNIE 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil,  Rodine,  Biotrol) 
Products  Division  Felcourt,  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company,  Normanhurst, 
195  Brooklands  Road,  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Falconcraft  (Aluminium)  Ltd..  Hainault  Road, 
Romford,  Essex.  Tel:  Romford  24261. 


SHOPFITTING 


ALPLAN 
SHOPFITTING  LTD. 

Aiplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ12  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 


ifitafrplofi  /y/tcm80  piuM 

Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd..  E.  Plan  Estate.  New  Road, 
Newhaven  BN9  0HE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury,  Warley,  West 
Midlands,  B68  8HG.  Tel:  No.  021- 
552-2696/7. 


SHOPKIT 


SHOPKIT 

The  world's  first  D.I.Y.  professional  shop- 
fitting  system.  Free  installation  offer  Most 
shopfitters  would  charge  you  over  E3.000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £  1 ,600  So, 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount. 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd.,  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street  (off  Charles 
St.),  Manchester  Ml  7DE.  Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-10OO  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate,  Milton  Kevnes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd.,  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire,  Havant.  Tel- 
474141. 


TEATS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd  , 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works,  Staincross,  Barnsley.  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport.  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  ODonnell.  Box  33,  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  56112. 

TONIC  WINE 

Whiteways  of  Whimple  Ltd.,  (Whiteways) 
Whimple.  Exeter  EX 5  2QJ  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  88,  High  Wycombe. 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  88.  High  Wycombe, 
Bucks,  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical.  P.O.  Box  88,  High  Wycombe, 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


UVISTAT 


W.   B  Pharr 

naceuticals,  P.O. 

Box  23 

Bracknell,  I 

erkshire.  Tel: 

Bracknell 

50222.  Telex 

847634. 

UROLOGICAL  FOLEYS 

Wame  Surgical  Products  Ltd..  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel- 
Andover  4261.  Telex:  47236. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heathrow 
House,  Bath  Road,  Cranford.  Hounslow 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum,  Wholesale  Chemists  Ltd..  Monk- 
wearmouth,  Sunderland.  Tel:  Sunderland 
71081. 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE.  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 

Service  to  the  Independent  Trader 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd.,  3136  Foley 
Street,  London  Wl  P  SAP.  Tel:  01-636  8050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufacturers  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The  Chem- 
ist &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London,  EC4A  3JA. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 
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The 
cornflower. 


'tool  Carnation  Corn  Caps. 

rfe^/i  Cuxson,  Gerrard  &  Co.  Ltd.,  Oldbury,  Warley, 

S3  /  West  Midlands.  B69  3BB.  Tel.  021-552  1355. 
^1978/ 

Over  61  million  people  every  month 
will  see  the 


CAIAPA4GN 
in  1978 


ANTI-SMOKING  CAPSULES 


Stock  up  now  and  Reap  the  Benefit 

In  1978  NICOBREVIN  will  be  advertised  regularly  in  20  National 
Sunday,  Daily,  Weekly  and  Monthly  publications.  Many  people  want 
to  give  up  smoking,  and  NICOBREVIN  makes  it  easier  tor  them — 
complete  course  —  does  not  affect  sense  of  taste.  With  this  new 
advertising  campaign,  you  must  benefit.  Make  sure  your  stocks  are 
there,  don't  miss  a  single  sale.  Ask  your  wholesaler  NOW.  Showcards 
and  display  packs  available,  and  NICOBREVIN  gives  you  a  good 
profit  margin. 

Ask  your  wholesaler  for  supplies,  or  write  to  sole  distributors 


MILLER.  13  GOLDEN  SQUARE.  LONDON  W.I,  Tel :  01  734  4246/9 


TO  YOUR 


PROFITS 


•••with  Cannon  hot  water  bottles 

Now  more  than  ever  it  makes  sense  to  stock  up 
with  Cannon  hot  water  bottles. 

Almost  all  of  them  are  available  at  February  77 
prices.  And  we're  offering  generous  incentives  for 
immediate  deliveries. 

Cannon  offer  a  very  comprehensive  range  of  hot 
water  bottles  to  meet  all  your  customer  requirements. 
They  are  all  manufactured  to  British  standard  1970. 
And  each  one  is  individually  tested  and  guaranteed. 

So  stock  up  with  Cannon  and  your  profits  will 
look  after  themselves. 


For  further  details  contact : 


CANNON 


□ 
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CANNON  RUBBER  LTD., 
Ashley  Road,  Tottenham,  London  N17  9LH.  Tel:  01-808  6261. 
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NEW  FOR  ME! 

3  Milupa 
Savouries. 

Mixed  Vegetable  Variety. 
Carrot  &T6mato  Variety. 
Cauliflower  Variety. 

Mothers  and  their  medical  advisers  want 
more  savouries  for  babies. 

That's  why  Milupa  are  introducing  three  new 
savoury  infant  foods. 


Provides  up  to  12  servings 

V  | 

Infant  Food 

Jte  Variety 


Provides  up  to  12  servings 

ftiifupii* 

Infant  Food 

Carrot  and  Tomato  Variety 


Use  from 


Provides  up  to  12  servings 

milupa'  ± 

Infant  Food 


Cauliflower 


Variety 


088 'rom  about  4 


mo"tr«  until  5choo)! 


Use  ''om  about 


"^""Wschoo,, 


MILUPA  SAVOURIES  have  a  natural  good  taste. 

They  are  based  on  rice  or  wheat  with  added  vegetables,  modified 
milk,  vitamins,  calcium  and  iron. 

They  are  satisfying  and  easy  to  digest. 

The  easy-mix  granules  are  made  just  by  adding  water. 

The  price  is  a  nutritional  bargain  -  4.5p  a  portion  (RRP)  with  up 
to  12  servings  per  pack. 

Meet  the  demands  of  your  mothers  by  stocking  these  New 
Milupa  Infant  Foods.  Join  in  the  big  sell-out  campaign.  Call  your 
wholesaler  or  see  your  Milupa  representative  for  details. 

ittslSJ P&  A  new  generation  of  savoury  infant  foods. 

Milupa  Limited,  Milupa  House,  High  Road,  Cowley  Peachey,  Uxbridge, 
Middlesex  UB8  2J A.  Telephone :  West  Drayton  48286 


